
RESNA’s New Logo  
 
After a great run of over 30 years, RESNA’s old logo, fondly referred to as 
“red stripes,” is now officially retired. Thanks to board member Ed 
Steinfeld and designer Heamchand Subryan of the Center for Inclusive 
Design and Environmental Access at SUNY/Buffalo, RESNA now has a 
new logo designed for the digital age and with accessibility in mind. 

 
The RESNA Board of Directors 
has been considering a logo 
change for several years. Much 

has changed in logo design and ideas about logo accessibility since the 
1980s, when RESNA first started. The old logo was hand-drawn with no 
digital equivalent, and the different shades of red were custom colors 
which made consistency difficult.  
 
The Board formed a logo committee consisting of board members and outside guests 
with experience in design. Ed volunteered the resources he had at SUNY Buffalo, which 
included the designer, Heamchand Subryan. Over the course of several months, the 
logo committee met to discuss RESNA’s brand identity, history, and current best 
practices in logo design. Committee members reviewed several designs before settling 
on what eventually became the new logo. 
 
The RESNA logo icon is based on the ancient legend of the Gordian knot, which posed 
a great challenge to untie because the ends were not visible. The story goes that 

Alexander the Great finally solved the riddle by taking his sword and cutting 
the knot in half, thus exposing the ends. The Gordian knot and Alexander’s 
solution have become a metaphor for using creative thinking to solve 
difficult problems. The new icon is displayed within a box that is tilted to add 
dynamism and attract attention. The loops of the knot break out of the box, 

further symbolizing “out of the box” thinking.  
 
 
 

For accessibility reasons, the logo uses a sans serif font 
and high contrast colors. Only one color red is used, and 
there’s no gradation (fading) of any part of the logo, all of 
which helps accessibility. The red color has defined 

Pantone, CMYK, and RGB values, making it possible to maintain color consistency 
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across various digital media platforms. RESNA also now has a visual identity guide that 
staff and volunteers can use as a reference to help maintain the logo and establish an 
overall look and feel.  There are two versions – one with the words “Rehabilitation 
Engineering and Assistive Technology Society of North America” and one without.  
 
“We saw an opportunity to create a logo that could help tell the RESNA story and define 
what it means to be a RESNA member,” said Steinfeld. “Every day, RESNA members 
are challenged to think differently and solve seemingly intractable problems. The 
Gordian knot legend illustrates this beautifully.” 
 
“It was a challenge to come up with a design that was meaningful, modern, and met 
accessibility standards,” said Subryan, the logo designer. “I’m very happy with the 
result, and I hope RESNA members will be, too.”  
 
The RESNA board thanks the Logo Committee for all of their hard work: Ed Steinfeld, 
Heamchand Subryan, Jon Sanford, Alex Mihailidis, Mark Schmeler, Linda Van 
Roosmalen, Tom Shaff, and Andrea Van Hook.  
 

The RESNA Member Logo                  

 
There’s a new RESNA member logo, too!  As a membership benefit, RESNA members 
can use the member logo in their e-mail signatures, on business cards, and in 
promotional material.  
 
The RESNA member logo and guidelines are available for download from the RESNA 
website. Click here to go to the Membership Benefits page and read the instructions for 
how to access the Member logo.  
 
What do you think of the new logo? 

 
Click here for a short survey and let us know your thoughts.    
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