
Communications 
Action Network

sharing the benefits of 

housing affordability in 

the Washington, D.C. region

AC N
The CAN 

2013
Parade of Homes

CAN is a regional communications campaign 

that promotes the community benefits of 

housing affordability for the Washington 

metro area, to build greater understanding 

and broad-based support among all 

community stakeholders.

CAN is implementing a multi-media effort 

that includes shared messaging, positive 

stories and research that demonstrate 

the benefits of housing affordability to 

children, families, communities and 

regional economies. 

The CAN initiative is sponsoring a Spring Parade of Homes to showcase a variety of quality

affordable rental and for-sale developments throughout the Washington metro region. 

This event will be held Saturday, May 18 from 11 AM – 3 PM. 

Participants from jurisdictions throughout the area will be chosen to take part in 

this regional ‘open house’ to share current examples of homes that are affordable 

to households of all incomes with local media and the broader community.  

The CAN steering committee will make the final selections from proposals submitted.

2013 CAN Parade of Homes   -  Saturday, May 18, 11-3

Applications must be emailed to 
CAN Initiative Director Laura Nickle 

at communi-k@cox.net by Friday, March 1, 2013.

This year’s tour participants will be announced 
on March 15, 2013.

See Reverse for Guidelines 
and Additional Event Details.

Call for Participant Applications



Application Guidelines

CAN is looking for experienced affordable housing developers – nonprofit and for-
profit, with rental or ownership housing, who have the organizational capacity to 
manage this event at their site. To be considered, provide a brief summary (max 2 
pages) that addresses the following:

Project Description - Tell us whether this is rental or homeownership, location, 
whom it serves, etc

Resident Services - If appropriate for your population, does the development offers 
resident services? If so, describe the resident services offered.

Resident participation - We seek proposals that have residents willing to participate 
in the open house and share their stories – who they are, and how this housing has 
impacted their lives;

Green Building Features - Tell us about any green building techniques used or 
certifications achieved – LEEDS, Earth Craft, Enterprise, other.

Send us pictures!!  We are looking for attractive design and compatibility with the 
surrounding community.

Media Relations Component

CAN will select participants who have good relationships with local media and 
their elected officials to increase the chances for good media coverage. CAN will 
be responsible for marketing this event and engaging the larger media markets 
through print and social media as well as local TV networks and radio coverage.

CAN will provide a tool kit for each participant that will include the following:

Tips for how to conduct the tour

Talking points that all participants should use to achieve a coordinated ‘voice’ of 
messages and the benefits of housing affordability for the region

Sample press kit

Information about how to Join the CANpaign!

Benefits to Your Organization

Access to network of affordable housing industry communications experts for best 
practices and shared input

Regional, coordinated responses to activities and efforts in the affordable housing 
industry

Networking with housing professionals across the region

Opportunity to be proactive within a larger network on issues affecting the housing 
industry.


