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Kansas City:
sports destination on the rise

There are many positive things to say about the 
Greater Kansas City region’s sports scene, but the 

single most obvious upside to the sporting life in 
Kansas City is how visitors, fans and athletes alike are 

blessed with an abundance of riches.
hether you are talking professional 
or amateur sports, Kansas city has 
much to offer. in fact, it easily ranks 

among the elite of America’s sports 
destinations. As local leaders point 

out, Kansas city fans and athletes 
have proven, time and again, that they 

are more than happy to take advan-
tage of their situation. After all, Kansas 

city is really two cities — Kansas city, Mo., 
and Kansas city, Kan. — in which to fulfill 
both fan-fueled and/or competitive dreams.

Yes, Kansas city is privy to pro football, 
baseball and soccer, has a legitimate claim 
to being dubbed the “college basketball 

capital of the U.s.,” and also hosts dozens of 
other amateur events during the course of 
any given year. but that is just scratching the 
surface. the city also boasts non-event fan-
favorite sports attractions and a global repu-
tation for barbecue and jazz. this combina-
tion makes it a truly unique setting for sports.

in addition to the events, there are the 
venues. Arrowhead and Kauffman stadi-
ums, neighbors at the truman sports com-
plex, and sprint center’s multi-event sports 
and entertainment menu anchor it all. Kan-
sas city sports aficionados also can partake 
in the smaller, yet inviting environs of new, 
exciting facilities, such as sporting park, 

home of Mls’ sporting Kansas city, the inde-
pendence events center, Kansas speedway 
and communityAmerica ballpark, among 
others (see related article, page 4A).

when you consider the depth and 
breadth of what Kansas city has to offer, it’s 
easy to see why the region continues to 
improve and grow as one of America’s pre-
mier sports destinations.

“our people and visitors clearly share a 
passion for sports, both as fans and partici-

the kauffman center for the Performing arts in 
downtown kansas city.
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pants,” said rick hughes, ceo and presi-
dent of the Kansas city convention & Visitors 
Association (KccVA). “but it doesn’t stop 
there. we also offer great hotels. we are 
home to the world’s best barbecue, with 
117 barbecue restaurants in the region. And 
there is our great jazz history, the growing 
arts and cultural scene and fantastic 
changes we’ve experienced in downtown 
Kansas city over the past few years. Add it 
all up and we offer a very tough combina-
tion to beat.”

in the past decade, hughes noted, Kan-
sas city’s tourism industry has contributed $9 
billion to the local economy though dollars 
spent by visitors. Also, Kansas city has 
hosted or will play host to some very high-

profile events (see related article, page 8A). 
in 2012, Mlb held its All-star Game at Kauff-
man stadium. in 2013, sporting park will 
serve as host venue for the Mls All-star 
Game. And this month, Kansas city will 
once again be transformed into “college 
basketball central,” as the city hosts four col-
lege tournaments (big 12, MiAA, nAiA, 
ncAA) involving 66 teams playing in 58 
games (March 6-24). hughes said it would 
be hard to match the excitement gener-
ated in Kansas city during the month of 
March each year.

“if you read publications like travel & lei-
sure and UsA today, you will see that Kansas 
city is rated very highly as a major sports 
destination,” hughes said. “Among other 
exciting events, we have the Mls All-star 

Game this year at sporting park, which is 
one of the most amazing high-tech sports 
facilities i’ve ever experienced.”

hughes also mentioned Kansas speed-
way, in Kansas city, Kan., which serves as 
home for several nAscAr sprint cup events 
each year. for two more examples of what 
Kansas city has to offer, he cited the inter-

active college basketball experience at 
sprint center, located in the up-and-com-
ing power & light district, and the historic 
negro leagues baseball Museum, located 
at the Museums at 18th & Vine complex, 
which also houses the American Jazz 

arrowhead stadium
Owner/operator: Jackson County Sports 
Complex Authority
Primary tenant: Kansas City Chiefs (NFL)
Opened: Aug. 12, 1972
Renovated: 2007-10
Capacity: 76,416
Surface: Natural grass
Location: 1 Arrowhead Drive, Kansas 
City, Mo.

kauffman stadium
Owner/operator: Jackson County Sports 
Complex Authority
Primary tenant: Kansas City Royals (MLB)
Opened: April 10, 1973
Renovated: 2007-09
Capacity: 40,933
Surface: Natural grass
Location: 1 Royal Way, Kansas City, Mo.

sPrint center
Owner: City of Kansas City, Mo.
Operator: AEG
Primary tenants: Multipurpose athletic 

events, College Basketball Experience
Opened Oct. 10, 2007
Capacity: 18,000 (approx.)
Location: 1407 Grand Blvd., Kansas City, 
Mo.

kansas sPeedway
Owner/operator: International 
Speedway Corp.
Primary use: Auto racing (NASCAR)
Opened: April 2001
Capacity: 72,000-plus
Size: 1.5-mile tri-oval (road course 
added in 2012)
Location: 400 Speedway Blvd., Kansas 
City, Kan.

sPorting Park
Owner: Kansas Unified Development
Operator: Global Spectrum
Primary tenant: Sporting Kansas City 
(MLS)
Opened: June 9, 2011
Capacity: 18,467 (soccer), 25,000 
(concerts)
Location: 1 Sporting Way, Kansas City, 
Kan.

indePendence events center
Owner: City of Independence, Mo.
Operator: Global Spectrum
Primary tenants: Missouri Mavericks 
(CHL), Missouri Comets (MISL) 
Opened: Nov. 7, 2009
Capacity: 5,800 (ice hockey) 7,000 
(concerts/special events)
Location: 19000 E. Valley Parkway, 
Independence, Mo.

kemPer arena
Owner: City of Kansas City, Mo.
Operator: AEG
Primary tenant: Kansas City Renegades 
(CPIFL)
Opened: Sept. 30, 1974
Capacity: 19,500
Location: 1800 Genessee St., Kansas 
City, Mo.

communityamerica BallPark
Primary tenant: Kansas City T-Bones 
(American Association)
Opened: June 6, 2003

Capacity: 6,537
Surface: Natural grass
Location: 1800 W. Village Parkway, 
Kansas City, Kan.

municiPal auditorium
Owner: City of Kansas City, Mo. 
Operator: Kansas City, Mo. Convention 
and Entertainment Facilities
Primary tenant: Conventions, collegiate 
tournaments
Opened: 1936 
Capacity: 10,721
Location: 301 W. 13th St., Kansas City, 
Mo. 

overland Park soccer comPlex
Owner: City of Overland Park, Kan.
Opened: Sept. 1, 2009
Size: 96 acres (12 soccer fields)
Surface: Turf
Location: 13700 Switzer Blvd., Overland 
Park, Kan.
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kansas city — “college basketball central” — will host post-season tournaments involving 66 teams 
playing in 58 games in the month of march.
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the college Basketball experience is an 
interactive wonderland for fans.
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see kansas city, Page 5a

the negro leagues Baseball museum:
integral to the kc sports experience.
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Museum and the peterson Visitors center. 
“we have a rich history in almost every 

major sport,” hughes said. “if you are a 
baseball aficionado, the negro leagues 
baseball Museum is an incredible experi-
ence. same is true of the college basketball 
experience. both are one of a kind.”

hughes explained that areas such as the 
Kansas city power & light district have 
helped ramp up the local sports scene as a 
location that feeds into the events them-
selves.

“there is a lot to keep up with, in all hon-

esty,” he said, adding that Kansas city offers 
a perfect balance between professional 
and amateur sports.

“for volleyball and soccer, there are 
some great facilities as well,” he said. “it’s 
not any one thing or two things, but all these 
events, venues and experiences are the 
culmination of years of hard work and some 
very innovative thinking on the part of our 
region’s leaders and sports entities.”

perhaps no organization represents what 
hughes describes more than the Greater 
Kansas city sports commission and foun-
dation. A privately funded, nonprofit mem-

bership organization launched in 1966, the 
Greater Kansas city sports commission and 
foundation consists of the events- and 
membership-driven Greater Kansas city 
sports commission (Kcsc), the fundraising 
arm of the Greater Kansas city sports foun-
dation, and the women’s intersport network, 
which is part of the foundation. reorga-
nized in 1989, the Kcsc today supplies the 
energy that drives many athletic and sport-
ing events in Kansas city. Kcsc also owns 
and operates nearly 20 events a year that 
encourage community participation. 

“we attract, promote and manage 
sports at every level for the community — 
from supporting youth programs to assisting 
in procuring facilities,” said Kcsc president 

Kathy nelson, adding that since 1990, the 
Kcsc has helped generate millions in reve-
nue for the region.

“if it is sports and it benefits the Kansas 
city metropolitan area, we bring it,” she said.

for example, by utilizing its online regis-
tration system and partnering with local 
charities and groups, the Kcsc’s e-com-
merce solution has helped raise more than 
$650,000 for amateur sports groups and 
their missions.

Among its many success stories, none 
makes nelson and her team more proud 
than the women’s intersport network (win) 
for Kc program, one of the largest celebra-
tions of women and girls in sports anywhere. 
established in 1994, win for Kc empowers 

girls and women through advocating and 
promoting the lifetime value of sports and 
fitness, while providing opportunities for par-
ticipation and leadership development. nel-
son explained that win is a volunteer, mem-
bership-driven organization that operates as 
a program under the umbrella of the Kan-
sas city sports commission and foundation.

“the main mission is to honor local and 
national female athletes and it’s sold out 
every year,” she said. “it makes Kansas city 
a place where women and girls in sports 
and fitness can be recognized.” As part of 
the win for Kc program, Kcsc runs a sum-
mer camp for girls offering 16 sports and 
activities.

“Kansas city offers a little bit of everything 
for everyone when it comes to the sporting 
experience,” said cindy smith, Vice presi-
dent of business and partner development 
at the Kcsc.

smith explained that apart from the obvi-
ous major happenings, such as a chiefs or 
royals game, Kansas city hosts many 
events and organizations year-round. for 
example, the annual waddell & reed Kan-
sas city Marathon with ivy funds is a top 
local event.

“we are always looking to attract new 

the women’s intersport network (win) for kc empowers girls and women with its main mission to honor 
local and national female athletes. it also hosts a summer camp for girls offering 16 sports and activities.
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the waddell & reed kansas city marathon with ivy 
funds, set for oct. 19 this year, is a very popular 
kc sports event.
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see kansas city, Page 6a

“We attract, promote and 
manage sports at every level 

for the community — from 
supporting youth programs 

to assisting in procuring 
facilities.” 

KATHy NELSON • KCSC President
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events,” smith said. “on the college level, 
there seems to be an ever-changing land-
scape of new conferences and alignments. 
for us, the future means more involvement 
with grassroots causes, including camps, 
clinics and opportunities for fitness and 
health.”

sprint: a key supportive role
of course, Kansas city’s ascension as a 

sports destination requires corporate sup-
port. one such supporter, sprint, is head-
quartered in nearby overland park, Kan. 
steve Gaffney, Vice president of corporate 
Marketing at sprint, explained that, as a for-
tune 100 company and employer of more 
than 7,000 Kansas city area residents, sprint 
has a responsibility to support all aspects of 
Kansas city life.

“sports are central part of the lives of our 
residents, so we are compelled to support 
sports in the community,” Gaffney said. 
“sprint has benefited from long-standing 
partnerships with the chiefs, royals, sporting 
Kansas city and Kansas speedway that 
have helped grow our business.”

in addition to the franchise and venue 
support previously mentioned, sprint enjoys 
long-standing partnerships with the Kansas 
city sports commission and foundation 
and the national Association of basketball 
coaches (nAbc).

“we’re also involved with the win for Kc 
program and the national Association of 
collegiate women Athletics Administrators 
(nAcwAA), for example,” Gaffney 
said. “these entities support the growth of 
sports in the region, so sprint’s financial sup-
port of these organizations ultimately bene-
fits the greater Kansas city area.”

Gaffney added that the people of Kan-
sas city share a strong sense of pride in 
where they’re from and with that comes 
immense pride in their local sports teams. 
plus all local teams — from the professional 
ranks to collegiate and high school levels — 
enjoy loyal support from the residents of the 
Midwest. Additionally, he said, the facilities in 
Kansas city are second to none. recent 
renovations at Kauffman stadium and 
Arrowhead stadium, the new construction of 
Kansas speedway, sprint center and sport-
ing park are all examples.

“this combination of high fan avidity and 
spectacular facilities creates a great atmo-
sphere for sports in Kansas city,” he said.

of course, being the named sponsor at 
sprint center also has been a very positive 
for sprint. 

“sprint center has been a resounding 
success, attracting sporting events and 
world-class entertainment to a premier 
downtown facility,” Gaffney said. “we 
believe the rebirth of downtown Kansas city 
is directly attributable to the success of 

sprint center.”
Kansas city, in fact, is blessed with sev-

eral outstanding sports venues. but none has 
been more important over the past decade 
than sprint center, the $276 million palace 
that gave the city’s power & light district a 
marquee arena comparable to any other in 
the U.s.

“sprint center is the cornerstone of 
downtown Kansas city’s revitalization,” said 
brenda tinnen, sprint center General Man-
ager and senior Vice president at AeG, 
which operates the venue. A Kansas city 
native, tinnen was thrilled when she heard 
there may be a new arena going online in 
Kansas city. when the venue opened in 
2007 (an elton John concert did the honors), 
she was back in her hometown after an “18-
year road trip.”

“i always wanted to move back to Kan-
sas city, so i feel very fortunate to be here,” 
she said.

in its brief five-year history, sprint center 
has hosted everything from college basket-
ball games and tournaments, to major con-
cert acts, professional beach volleyball and 
bull riding. Along the way, tinnen explained, 
sprint center has enjoyed the overwhelming 
support of fans from the Kansas city region 
and its corresponding civic leaders.

“Kansas city, which many call the heart 
of America, offers tremendous sporting 
events and experiences, but it also has a 
great cultural and entertainment environ-
ment,” she said. “it’s very tough to find a 
better combination.”

the building’s downtown location means 
visitors can literally park their cars one time, 
then enjoy a sports or entertainment event 

at sprint center, have dinner or do some 
shopping. 

“what we offer is very diverse. there’s 
nothing quite like Kansas city when it comes 
to college basketball,” tinnen said.

she makes a strong case. not only have 
10 ncAA Men’s final fours been held in 
Kansas city, but there are the aforemen-
tioned other postseason tournaments that 
crowd the city’s March calendar. sprint cen-
ter, which has 19,000 seats, also is directly 
connected to the college basketball experi-
ence, a wildly popular interactive exhibit 
that also houses the national collegiate 
basketball hall of fame.

“during March, everyone in the region is 
so in-tune with college basketball,” tinnen 
said. “You really have to experience it to 
believe it.”

tinnen didn’t realize just how passionate 
Kansas city fans were until she moved 
away in 1988. now, home again at sprint 
center, she believes there are few cities or 
regions in the country with this combination 
of opportunities, enthusiasm, passion and 
hospitality.

“i sort of took it for granted, but when i 
moved away, it opened my eyes,” she said. 
“the enthusiasm and passion that Kc offers 
didn’t exist in the other cities. it really is 
something special. the people here have 
big hearts and support our homegrown cul-
ture.”

Kansas city’s professional sports teams 
are certainly household names in the sport-
ing world. And although the chiefs or the 
royals haven’t experienced much postsea-
son success of late (both are poised to 
change that in the coming seasons), the 
two teams are an integral, historical part of 
the Kansas city region’s sports and commu-
nity fabric.

chiefs: a kc mainstay
According to chiefs president Mark don-

ovan, one of the greatest trademarks about 
Kansas city and the surrounding region is 
the way people rally around each other 
(they did it once again recently when a 
major gas explosion rocked the city). dono-
van explained that Arrowhead stadium on 
sunday afternoon is a perfect example of 
how the entire region comes together, from 
the world-famous tailgating to the pride fans 
take in being known as the loudest stadium 
in the nfl. 

“we enjoy some of the best venues in 
the country, including Arrowhead stadium, 
which underwent significant renovations a 
few years back,” donovan said, noting that, 
since the renovations, tens of thousands of 
fans have taken tours of Arrowhead, includ-
ing the venue’s hall of honor presented by 

kansas city sports 
rankings
•  Top 10 Cities for Sports-Crazed 

Citizens (#6) — Travel & Leisure

•  World’s Best Stadium (Sporting 
Park) — Stadium Business Awards

•  10 Places to Strike Baseball Gold 
— USA Today

•  America’s Best Tailgating Cities — 
Food & Wine

•  The Best NFL Stadiums — Fox 
Sports

•  4th Busiest Arena in America (Sprint 
Center) — Pollstar

•  10 Diamonds Set for the young at 
Heart (Kauffman Stadium) — The 
Boston Globe

•  America’s Top 5 Baseball Museums 
(Negro Leagues Baseball Museum) 
— Yahoo! Sports

•  Best College Towns and Cities 
(Lawrence, Kan.) — American 
Institute for Economic Research

•  Nation’s Top Five Interactive 
Museums (College Basketball 
Experience) — Wired

•  America’s Best Cities for Outdoor 
Activities — Forbes

the sprint brand is a kansas city staple, including sprint Bullpen at kauffman stadium.
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the chiefs offer an innovative approach to fan interaction and involvement. fans say that arrowhead and 
the chiefs are a key part of kansas city’s identity.

KA
n

sA
s 

c
itY

 c
hi

ef
s

kansas speedway has driven auto racing’s rise 
in kc.
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sprint is a presence at arrowhead stadium as well.
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sprint center anchored kc’s downtown 
renaissance.
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time warner cable, the chiefs sports lab 
powered by blue Kc, and the locker room 
and field.

“we know first-hand that sports bind the 
city together, which is a key component of 
the Kansas city spirit,” he said. 

donovan, known for his innovative 
approach to fan interaction and involve-
ment, said that in the chiefs’ brand 
research, fans said that Arrowhead and the 
chiefs are a key part of Kansas city’s iden-
tity. 

“there really is nothing like driving in on 
game day and seeing thick barbecue 
smoke rising above the crowd of tailgaters 
and enveloping the famous silhouette of 
Arrowhead stadium,” he said. “that 
moment is very special. the feeling inside 
the stadium is electric, which is why so 
many fans include Arrowhead on their 
sports bucket list.”

As a result, the chiefs are intensely 
focused on fueling that enthusiasm with a 
best-in-class experience, which extends 
from the stadium to its website to the team’s 
relationship with each of its season-ticket 
holders.

“we’re constantly listening to our fans 

and evaluating what we do to ensure we’re 
growing, improving and delivering on their 
desire to be connected to our team,” don-
ovan says.

chiefs’ partners, such hy-Vee, are fully 
integrated into the fan experience. on 
game day, fans can visit the hy-Vee hot 
Zone before the game to enjoy live music 
and meet chiefs Ambassadors (former 
chiefs players). fans at home can keep up 
with the team through the award-winning 
television show, “the hy-Vee chiefs insider.” 
And, of course, each week, hy-Vee stores 
are full of fans stocking up for their sunday 
tailgates at Arrowhead. 

last year, the chiefs celebrated 50 years 
in Kansas city and marked the occasion 
with several one-of-a-kind initiatives. the 
team started by giving every season-ticket 
holding account a personalized nike chiefs 
jersey with an exclusive season-ticket holder 
patch, and followed that up with a celebra-
tion tour that visited regional hy-Vee stores. 

in the fall, the team introduced ticketless 
technology and provided each season-
ticket holder a card in place of traditional 
paper tickets. the card also contained con-
cession and merchandise discounts when 
used at Arrowhead stadium. the chiefs 
continued the 50th celebration by 
announcing and kicking off the chiefs Art 
program, which will build a collection of 
museum-quality, regional artwork to be 
housed and displayed at Arrowhead sta-
dium. this collection can be seen via tours 
year-round. 

“Kansas city has the best of both worlds 

— small city charm with big city excitement,” 
donovan said. “Kansas citians are incredibly 
welcoming — and eager to share all of the 
people and places that make this a great 
location to live. the people here are rooted 
with strong midwestern values and a hard 
work ethic — and they take care of each 
other because it’s the right thing to do.” 

donovan said that philosophy extends to 
all of the organizations with an interest in 
making Kansas city better through sports. 
for example, the chiefs enjoy great relation-
ships with the royals, sporting Kansas city, 
Kansas speedway and the local colleges 
and conferences. 

“through these relationships, we’re able 
to share best practices and fuel friendly 
competition to benefit all fans in the area,” 
he said. “we’re also privileged to serve in 
leadership roles with the KccVA, Greater 
Kansas city sports commission, Greater 
Kansas city chamber of commerce and 
many other local civic organizations. these 
relationships make it possible to put our col-
lective best foot forward.”

kc royals: 
Bringing back the fans

Along with the chiefs, the royals hold a 
special place in the hearts and minds of 
Kansas city sports fans. Many remember the 
glory days of George brett, willie wilson and 
postseason play, including a world series 
crown in the 1985 “i-70 series” matchup with 
the cross-state rival st. louis cardinals.

today, according to toby cook, royals 
Vice president of community Affairs and 
publicity, the team is focused on getting 
back to its winning ways after a series of off-
season moves. “we believe we are on the 
precipice of being special again. that’s 

greater kansas city 
sporting events 2013
feB. 1
19th Annual WIN for KC Women’s 
Sports Awards Celebration, 
Sheraton Crown Center

march 6-10
MIAA Men & Women’s Basketball 
Championships, Municipal 
Auditorium

march 13-16
Phillips 66 Big 12 Men’s Basketball 
Championships, Sprint Center

march 13-19
NAIA Division I Men’s Basketball 
Championship, Municipal 
Auditorium

march 16
Kansas City’s Inaugural Big 12 5K 
Fun Run & Family Stroll, Downtown 
Kansas City

march 22 & 24
NCAA Division I Men’s Basketball 
Championship (second and third 
rounds), Sprint Center

aPril 13-21
USA Volleyball National Qualifier, 
Municipal Auditorium

aPril 19
40th Annual Kansas City Sports 
Commission Awards Banquet, 
Kansas City Downtown Marriott/
Muehlbach Towers

aPril 27
Buck O’Neil youth Baseball Clinic, 
Cleveland Park

June 3-6 & June 17-20
11th Annual Camp WIN, St. Teresa’s 
Academy/Rockhurst University 

June 15
Father’s Day 5K Run/Walk, Sporting 
Park

June 21-22
13th Annual Buck O’Neil Negro 
Leagues Baseball Classic, Cleveland 
Park/Clark Ketterman Park

July 27
WIN for KC Women’s Triathlon, 
Smithville Lake

July 31
MLS All-Star Game, Sporting Park

oct. 17-19
Waddell & Reed Kansas City 
Marathon, Crown Center

nov. 6-10 
Big 12 Soccer Championship, 
Sporting Park

nov. 28
24th Annual Thanksgiving Day 5K & 
Family Stroll, Sprint Campus 

For more information, visit 
SportKC.org or VisitKC.com

Billie Jean king served as keynote speaker
at the 2010 win for kc awards celebration.
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ewing m. kauffman stadium is home to the kansas city royals.
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the outfield experience at kauffman stadium hosts numerous family-friendly options including batting and  
pitching cages, five holes of mini-golf, a royals-themed carousel, a base run, several kids-friendly food 
options and much more.
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the chiefs have a strong commitment to 
community, including participating in efforts such 
as volunteer homebuilding.
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kansas city, from Page 6a

the chiefs made major moves in the off season with 
new head coach andy reid and general manager 
John dorsey. 
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see kansas city, Page 10a
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A FOUNDATION OF INNOVATION

HNTB has proudly served Kansas City since 1914, providing architecture and 
engineering design for the community’s most significant projects. From this 
foundation of technical expertise, we continue to develop leading-edge creative 
solutions for all of our clients nationwide. 

A LEGACY 
OF DESIGN
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where we find ourselves in 2013,” cook said.
win or lose, the royals have been a 

major part of the Kansas city sports land-
scape since 1969, when the franchise 
launched (the royals name came from the 
American royal, a livestock show, horse 
show and rodeo held annually in Kansas 
city since 1899). cook noted that every 
time the team has shown a hint of playing 
better baseball in the past few seasons, the 
city comes alive.

in particular, he mentioned how local 
fans embraced Kansas city hosting the 

2012 Mlb All-star Game last summer. in 
fact, more people signed up to volunteer at 
the All-star game than in any other city in 
Mlb history. there were 7,000 initial applica-
tions for 1,700 volunteer jobs, cook said.

while the game itself was a major suc-
cess, the events surrounding the game — 
fan fest, home run derby, celebrity softball 
game and red carpet parade — were 
among the most well attended in All-star 
Game history.

“the city and county turned out,” he said. 
“All-star week could not have gone any bet-
ter. Mlb representatives told us it was one of 

the best All-star experiences they had ever 
seen. every event was packed.”

cook says his favorite moment came 
during the red carpet parade, which fea-
tures baseball’s finest parading through the 
streets before throngs of fans. part of Mlb’s 
official schedule of celebrations, the parade 
was held at Kansas city’s country club plaza 
— a 14-square-block outdoor shopping and 
entertainment district filled with spanish 
architecture, european art and wonderful 
fountains (Kansas city is often called the city 
of fountains). designed in 1922, the plaza 
was the nation’s first “outdoor mall” and 
today offers boutiques and fashionable 

national stores, as well as restaurants, out-
door cafes and nightlife hotspots. 

“every thanksgiving, we have a tradi-
tional plaza lighting event that draws 25,000 
people or more,” cook said. “the red car-
pet parade felt like the plaza lighting in the 
middle of the day in the summer; the 
crowds were seven deep along the parade 
route. people were giving me a thumbs up. 
You could tell fans were having a blast and 
you could see the passion come out. that’s 
what makes Kansas city a great sports des-
tination. the people really are passionate 
about their teams, their city and their 
sports.”

sporting kansas city: 
soccer’s success skyrockets

sporting Kansas city’s 2013 season 
marks the club’s 18th year in Mls. in fact, 
the team was one of the league’s 10 char-
ter members in 1996, when they started 
playing in cavernous Arrowhead stadium 
before moving into a minor league base-
ball stadium and now to what has been 
called one of the best stadiums of its size in 
the world. today, that original club has 
morphed into one of Mls’ most successful 
franchises, winning the Mls cup in 2000 
and the prestigious lamar hunt U.s. open 
cup in 2004 and 2012.

in 2011, the club, which launched as the 
Kansas city wizards, was officially re-
branded as sporting Kansas city, and sport-
ing park was completed, giving sporting 
Kansas city its first true home for players and 
fans alike. in fact, the opening of sporting 
park brought about a dramatic turnaround 
that saw the club climb to the top of the 

Nestled in the Great Midwest and surrounded by a thriving retail development, 
Kansas Speedway hosts three major race weekends each year and is also home 
to the newly opened Hollywood Casino.  Make Kansas Speedway your next 
entertainment destination and experience all that we have to offer:

• Trackside Suites and Chalets
• Sponsorships and Event Entitlements
• Signage Opportunities
• Corporate Displays

For additional information please call our sales team at 
913-328-3300 

or visit www.kansasspeedway.com/hospitality

There’s more Than one way 
                                           To eXPerIenCe 

NASCAR Sprint Cup Series Race Weekends (April 20-21 & October 5-6)

• Group Tickets
• Facility Rental
• Kanrocksas Music Festival

sporting kansas city has become a social phenomenon, as the mls soccer club enjoys an ever-growing 
fan base of 18-34 year-olds.
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sporting Park, home of the mls’ sporting kansas 
city, has been called one of the best stadiums of 
its size in the world.
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“All-Star week could not 
have gone any better. 

MLB representatives told us 
it was one of the best All-Star 

experiences they had 
ever seen.”

TOBy COOK • Royals Vice President of 
Community Affairs and Publicity
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Thousands unite here to experience something bigger than a game. It’s not 
just football. It’s not just a stadium. This is the home of legends, champions 
and the best fans in the NFL. This is the heart of the heartland. Whether it’s 
sports, a concert, or special event, you come here to be a part of something 
bigger than yourself. Welcome to Arrowhead.
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ladder, finishing first in the Mls eastern con-
ference the last two seasons. through it all, 
said sporting club ceo robb heineman, 
the region’s soccer fans have become 
more supportive.

“Kansas city has a very passionate sports 
fan base, with high contributors on sports 
talk radio stations (there are four sports-only 
stations in Kansas city), and active in tech-
nology and sharing content,” heineman 
said. “Most of all, however, is the almost psy-
chotic hunger for championships.”

heineman added that sporting Kansas 
city has become a social phenomenon, as 
the club’s ever-growing fan base of 
18-34-year-olds aligns perfectly with its mis-
sion and creative ways of reaching fans 
through multiple channels.

“we are also very transparent and give 
our supporters a voice in what we are 
doing,” he said, adding that sporting Kansas 
city holds numerous events with all of the 
great organizations of Kansas city focused 
around sports/soccer, healthy lifestyles, clin-
ics and more.

“sports are a very important part of the 
fabric in Kansas city and we actively work 
with the sports commission, convention 
and Visitors Association and the mayors’ 
offices on both sides of the state line,” 
heineman said. “Along those lines, we have 
some great plans with these organizations 
and groups around the 2013 Mls All-star 
Game at sporting park this summer.”

naia: 76 years 
and going strong

while professional sports are a mainstay 
in Kansas city, collegiate sports — particu-
larly basketball — generate just as much, if 
not more, enthusiasm. 

only 40 miles from where James nai-
smith brought basketball to the Midwest, 
Kansas city has deep roots in basketball. it 
regularly hosts big conference tournaments 
and has served as host of the ncAA final 
four 10 times, the most of any city. 

Kansas city also is home to an associa-
tion that traces its roots to basketball — the 

national Association of intercollegiate Ath-
letics (nAiA), which has its headquarters in 
the power & light district. the nAiA began 
in Kansas city in 1937, moved away in 
1993, returned in 2001 to suburban 
olathe, Kan., and then moved back 
downtown in 2007.

“we’re very pleased to be back in Kan-
sas city, the heart of college hoops in 
America,” said Jim carr, nAiA’s ceo and 
president, noting that the nAiA has a con-
tract to remain in Kansas city through 
2020. 

the nAiA held its inaugural national bas-
ketball championship in 1937 in Kansas 
city’s Municipal Auditorium, where the 
32-team nAiA division i Men’s national bas-
ketball championship is again played 
today. the nAiA men’s championship, 
which is celebrating its 76th anniversary this 

year, is the longest-running collegiate bas-
ketball championship, though it receives 
considerably less media attention than the 
ncAA tournament. this year, the nAiA 
men’s division i championship, March 
13-19, is expected to draw 40,000 specta-
tors to Kansas city. (the nAiA’s other three 
basketball championships are scattered 
across the country, from Kentucky for divi-
sion i women to Missouri and iowa for divi-
sion ii men and women. All follow the same 
format, with 32 teams in one city playing 
31 games to declare a champion.)

carr explained that the nAiA traces its 
beginning to basketball inventor naismith, 
who came up with the idea for the cham-

pionship and was instrumental in the nAiA 
in its early days, when it was known as the 
national Association of intercollegiate bas-
ketball (nAib). At the time, naismith and 
Kansas city-area businessman frank cra-
mer proposed the idea, along with emil lis-
ton, who was then the athletics director at 
nearby baker University.

now, with 23 national championships 
and 60,000 student-athletes, the nAiA con-
tinues to grow. it established the nAiA eligi-
bility center in 2010 to create a level play-
ing field for student-athletes, who receive 
$450 million in scholarship aid each year. 
the eligibility center is undergoing an 
expansion and remodeling that will be 
completed in April, bringing an additional 
$1.3 million in new investment to Kansas 
city’s downtown. during its peak season, 
the nAiA and the nAiA eligibility center pro-
vides 40 permanent and 35 seasonal jobs 
in the power & light district. 

“it’s the right place for us to be. down-
town Kansas city is doing quite well and we 
are thrilled to be part of it all,” carr said.

“i grew up in the deep south, where hos-
pitality is a must. Visitors to Kansas city will 
find that same hospitality — and a lot of 
great basketball.”

the naia men’s championship celebrates its 76th anniversary in 2013, making it america’s longest-
running collegiate basketball championship,
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Basketball inventor James naismith had a hand in 
creating the original naia.
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the naia has 23 national championships and 
60,000 student-athletes.
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“It’s the right place for us to 
be. Downtown Kansas City is 
doing quite well and we are 

thrilled to be part of it all.”

JIM CARR • NAIA’s CEO and President
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racing gets traction in kc
primarily known for its college basketball 

connection, Kansas city had never been 
considered a hotbed for auto racing. but in 
2001, that all changed with the opening of 
Kansas speedway. today, Kansas speed-
way has been joined by sporting park and 
communityAmerica ballpark, along with 
cabela’s, nebraska furniture Mart and other 
shops and restaurants, to turn former farm-
land into a sports, entertainment and shop-
ping destination.

“Kansas city’s sports landscape is vibrant 
and continues to evolve,” said chris 
schwartz, vice president of marketing and 
sales at Kansas speedway. “with Kansas 
speedway and sporting Kansas city to the 
west, the big 12 basketball tournament at 
the sprint center downtown and the tru-
man sports complex to the east, we have 
world-class facilities spread throughout the 
entire city.”

Kansas speedway is home to more than 
200 events annually, including auto racing, 
driving schools and corporate outings. in 
2011, Kansas speedway was awarded a 
second nAscAr sprint cup series race to 
go with its traditional early october chase 
for the sprint cup playoff race weekend. 
Also in 2011, Kanrocksas, a two-day music 
festival featuring some of the biggest acts in 
music today, debuted (it returns June 28-29, 
2013) and, in february 2012, the hollywood 
casino at Kansas speedway, which over-
looks turn 2, officially opened.

last summer, the track underwent a 

massive project that added progressive 
banking to the 1.5-mile oval and added a 
2.37-mile infield road course. in 2012, 
Grand-Am road racing teams took to the 
new infield road course for the first time in 
preparation for a race on August 16-17, 
2013. 

“when we were built 13 years ago, this 
was a rural area,” schwartz said. “but when 
executives of international speedway cor-
poration, our parent company, landed on 
this location, they immediately viewed it as 
a destination.”

located at the intersection of highways 
i-70 and 435, the speedway was the cata-
lyst for turning the area into a retail and 
entertainment megaplex. then, on the fri-
day before last year’s super bowl, the holly-
wood casino at Kansas speedway opened 
its doors. so far, it’s been well received, as 
the casino took in three million visitors in its 
first 11 months of operation. the casino fea-
tures a sports bar on the top floor with a 
complete vista that overlooks the racetrack 
through massive glass windows. 

“the casino has been terrific, but the 
real lynchpin is the speedway,” schwartz 
said. “similar projects around the country 
are using this as a case study.”

schwartz explained that about 50 per-
cent of the speedway’s fan base comes 
from out of the region, including states such 
as iowa, nebraska, Arkansas and even col-

orado. located in the heart of the country, 
Kansas speedway offers a trade area of 
about 41.2 million people within six-hour 
drive.

“for many people, Kansas speedway is 
easily the closest place to see nAscAr 
sprint cup racing, and that is reflected in 
our ticket sales,” he said. “it’s a real draw for 
visitors who might not otherwise visit Kansas 
city. nAscAr’s brand is strong in the Midwest 
and Kansas city is becoming a racing 
town.”

it has been said that 75 percent of the 
world’s sports architecture design emanates 
from Kansas city. with six of the leading 
sports architectural firms based there, that 
startling statistic sounds about right. three of 
those firms — hntb, populous and 360 Archi-
tecture — have emphatically made their 
mark in the sports architecture domain, 
both locally and globally.

hntB: 
nearly a century in kc

while hntb Architecture has offices 
nationwide, the firm has been headquar-
tered in Kansas city since 1914. so it’s only 
logical that over the past 99 years, the firm 
has developed a long-standing relationship 
with the city as a design consultant and 
project leader.

“our projects in Kansas city have signifi-
cant positive economic, environmental and 
social impact,” said tim cahill, Vice presi-
dent and national director of design at 
hntb. “we have a vested interest in the peo-
ple and communities we serve, but that is 
especially true in Kansas city. it’s our home.”

T +1 816 221 1500
F +1 816 221 1578

info@populous.com
populous.com

Populous helps to shape and create cities as sports 

destinations through innovative design and strategic 

planning. In Kansas City, Populous-designed venues, 

including Kauffman Stadium, Sprint Center, Sporting Park 

and Arrowhead Stadium, have become iconic, serving as 

a testament to the impact stadiums have on reenergizing 

cities, enhancing the quality of life and benefitting the 

greater community. From Kansas City to Qatar, we design 

venues that foster sports culture and shape sports cities. 

SHAPING 
SPORTS CITIES

populous.com

*With DADT

kansas city convention & entertainment facilities: kc-based hntB has a 30-year history with the city’s 
convention complex.
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in 2011, kansas speedway added a second nascar sprint cup series race to go with its traditional early 
october chase for the sprint cup playoff race weekend.
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kansas speedway is home to more than 200 
events annually.
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nationally, hntb is recognized for its work 
in sports, aviation, convention centers, fed-
eral and civic markets. in sports, for exam-
ple, hntb currently is working on the new 
santa clara stadium — future home of the 
san francisco 49ers — and just completed 
the historic renovation of cal berkeley’s 
Memorial stadium. Apart from sports, con-
struction is also nearing completion on the 
tom bradley international terminal at lAX 
and terminal 2 west at san diego interna-
tional Airport.

Yet, while hntb’s expertise is national in 
breadth, the firm looks forward to opportuni-
ties to continue to serve Kansas city, cahill 
explained.

“our history with Kansas city is unique,” 
said cahill, adding that hntb employs 700 
people in its two Kansas city metro-area 
offices. “but no matter where we work, our 
approach in all design is to bring the best 
people to where they are needed for that 
client.”

hntb’s experience with Kansas city 
encompasses projects such as the original 
Kansas city international Airport terminals 
and their 2004 renovation, the truman 
sports complex (Arrowhead stadium and 
Kauffman stadium), the Kansas speedway, 
Kemper Arena, Union station, bartle hall and 
the city’s convention facilities.

hntb, in fact, enjoys a 30-year history 
with Kansas city’s convention facilities. the 
firm also prepared a master plan and urban 
design guidelines to direct long-term growth 
for the city. Most recently, hntb designed a 
new 40,000-square foot ballroom that is 
leed® silver certified, as well as extensive 
renovations to the facilities’ existing meeting 
rooms. the ballroom features a water-based 

theme and imagery reflecting Kansas city’s 
extensive array of fountains, natural light and 
state-of the-art service and technology sys-
tems.

“our philosophy is not dictated by a sin-
gle design approach,” said cahill, noting 
that hntb’s main objective is to offer a 
“strong, clear notion of civic importance” in 
designing urban projects that will resonate 
not only with the current generation, but 
future generations as well.

cahill also explained that while attracting 
and retaining top talent is always challeng-
ing, being headquartered in Kansas city, 
especially with its recent downtown renais-
sance, has made the region, not only a 
sports destination, but a creative crossroads 
for talent as well.

Populous: designing 
one venue at a time

sports facilities play an integral role in 
defining a team, defining a community 
and, ultimately, defining a city. in Kansas 
city, populous has played a role in the 
design of the majority of the professional 
athletics facilities, including Kauffman sta-
dium, Arrowhead stadium, sprint center 

and, most recently, sporting park. with an 
international presence, but headquartered 
in the heart of Kansas city’s river Market dis-
trict, populous has brought its knowledge of 
sports stadia to the city it calls home. 

“for the past few decades, populous has 
played an important role in shaping and 
creating cities as sports destinations through 
iconic design and innovative planning,” 
explained Jon Knight, senior principal at 
populous. “in Kansas city, there is a rich 
sports culture that can largely be attributed 
to its facilities. in turn, the city has drawn in 
national events, all-star games and con-
certs that have been hosted at these world-
class venues.

“perhaps most notable is that the facili-
ties in Kansas city, from Arrowhead stadium 
to sporting park, have become recogniz-
able icons and the benchmarks for facilities 
being built around the world today,” he said. 

Knight noted that populous believes in 
and understands the sports cities it helps 
build and Kansas city serves as one of the 
firm’s great success stories. the firm played 
a key role in $375 million in renovations in 
2010 to Arrowhead stadium and $250 mil-
lion in renovations to Kauffman stadium — 
efforts that have demonstrated that renova-
tions can breathe life into historic venues 
and prepares them for the future. on the 
other end, sprint center has helped rejuve-

nate the heart of Kansas city and shape the 
power & light district, while sporting park, 
largely considered the jewel of Mls, is shap-
ing the future of technology and fan 
engagement in stadium design. 

“the populous-designed venues have 
helped to shape Kansas city’s national rep-
utation as a sports city. populous under-
stands that the facilities it designs are not 
just buildings. they embody the culture, 
emotion and ambitions of a city, team and 
fan base,” said sporting club ceo robb 
heineman. “with populous’ assistance, we 
now have a venue that serves as an inter-
national example of the economic, social 
and community benefits of sports.”

“from Kansas city to london to dublin, 
we’re playing a significant role in building 
sports cities across the globe,” Knight added. 

360 architecture: real 
community impact

despite its formal launch being less than 
a decade ago, in 2004, 360 Architecture’s 
Kansas city roots were established locally in 
1980. since the architectural practice’s 
founding via a merger between two local 
firms — cdfM2 and heinlein schrock stea-
rns — 360’s presence in the downtown area 

kansas city’s sporting Park, designed by Populous, is among the sports venues that have become 
recognizable icons and the benchmarks for facilities being built around the world today.
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360 architecture designed the new h&r Block 
world headquarters.
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hntB worked on arrowhead stadium.
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World class city.
World class BallParK.

1-800-6royals

what they are saying about the kc sports commission and foundation
kcsc 20th anniversary

“over the last 20 years, they have built 
one of the finest sports commission’s in 
the United states.” 

• Dan Schumacher, executive director, 
National Association of Sports Commissions.

“congratulations on the 20th Anniver-
sary of the Kansas city sports commission. 
we are very excited for you and your 
organization, and we hope that your 20th 
year is your best ever. thank you for all that 
you do for sports in our community.”

• Clark Hunt, Kansas City Chiefs

“the sports commission plays a vital 
role in our city’s success on varying levels. 
from its advocacy of youth programs to its 
impact on local business, the sports com-
mission’s value is very significant. their mis-
sion of economic development through 
the attraction and retention of amateur, 
professional events, organizations, associ-
ations and teams has made a major 
impact on the quality of life of our city.”

• Kay Barnes, former mayor of Kansas 
City. 

events

“they warned me that i would be 
inspired and awed in Kansas city. And it’s 
true. this is the best luncheon i’ve ever 
been to. You know it’s perfect that the 
theme is ‘be the inspiration’ and every-
body involved is the inspiration.”

• Abby Wambach, U.S. Women’s Soccer 
champion, 2012 WIN for KC Women’s Sports 
Awards Celebration keynote speaker. 

“sports was the catalyst to my broad-
casting career, giving me opportunities to 
achieve my goals personally and profes-
sionally. through win for Kc and the Kansas 
city sports commission, girls have access to 
the kinds of opportunities that shaped my 
life and helped me reach my goals.”

• Robin Roberts, co-host, ABC’s Good 
Morning America.

 
“the sports commission was very 

aggressive in wanting us to take advan-
tage of the rich history of college basket-
ball in this region. the staff worked tirelessly 
for a decade to help make our dream 
become a reality.” 

• Jim Haney, executive director, National 
Association of Basketball Coaches.

“Using Kansas city sports commission 
to promote our race and handle our 
online registration was the best decision 
we made in planning the event. Also, the 
support provided by the Kc sports com-
mission staff was amazing. Using the Kan-
sas city sports commission this year we 
saw an approximate three-fold increase in 
registrants over last year, resulting in a 
huge benefit for the Jaydoc free clinic 
and the patients we serve.” 

• Britton and Jordan Zuccarelli, 2009 
JayDoc 5k co-coordinators. 

“sportKc took all the worry out about 
our event and any time i had a question 
or concern the response was immediate. 
it enabled us to focus on the event, rather 
than the troubles of our system not being 
up and running.” 

• Joyce Eacock, director of Special 
Events, Love Fund for Children.

“thanks to the sports commission’s 
online registration system, i have found a 
very reasonably priced way to handle reg-
istration and recordkeeping, saving me 
lots of time and money. it’s nice to actu-
ally speak to someone when you have 
questions or concerns and it feels good to 
work with a locally owned service.” 

• Eladio Valdez III, owner, The Runner ’s 
Edge

“the Kcsc provided an incredible 
amount of support to our Amy thompson 
run event. As this was my first fund-raising 
event, i appreciated the added support, 
input and hands on availability. My ques-
tions were always answered and the staff 
went above and beyond to help make 
our event a successful one! we are 
excited about continuing our partnership 
with the Kcsc.” 

• Kate Kershaw, program development 
coordinator, Brain Injury Association of 
Kansas and Greater Kansas City.

2012 ice Breaker college 
hockey tournament

“this is a tremendous facility [sprint 
center]. the event is first-class, extremely 
well run by the Kansas city sports commis-
sion and college hockey, inc. the arena is 
fabulous and i’ve been in a lot of them.” 

• Tim Whitehead, University of Maine 
hockey coach

2010 ncaa division i women’s 
volleyBall chamPionshiP

“...Your work and enthusiasm for our 
event was evident every place we went in 
Kc. the volunteers at the hotel, the media 
coverage, the wall-to-wall kids at the clinic, 
and the great crowds at the championship 
— all are things that don’t just happen. sev-
eral times my staff remarked that the fans 
were so much more engaged in Kc than 
other places. well done and thanks.”

• Kathy DeBour, American Volleyball 
Coaches Association

“i have conducted championships with 
the ncAA for eleven-plus years and i can 
honestly say this was the most professional, 
fun and well run event i have experi-
enced. thank you to you and your staff for 
all that you did to ensure that the 2010 
division i women’s Volleyball champion-
ship was a memorable experience for the 
student-athletes, fans, ncAA staff and 
everyone involved. i certainly hope that i 
have an opportunity to work with you and 
your staff again in the future. You certainly 
run first-class events.” 

• Kellie Leman, NCAA
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and impact on the local sports design and 
community arts and economic scene has 
been clear.

“You have to understand the history of 
our firm. Most of us have been here since 
the late ‘70s and early ‘80s,” said tom wag-
goner, 360 principal. “it’s great to have a 
unique, deep-rooted base in Kansas city. 
we have a very good history of local design 
work and devotion invested in the commu-
nity, along with our growing national and 
international sports practice.”

waggoner said, for example, the firm 
played a pivotal role as a key partner in the 
downtown Arena design team (dAdt), a 
collaboration among local architectural 
firms populous, AecoM and raphael Archi-
tects, to help make sprint center a reality.

360’s Kansas city offices are located in 
the rejuvenated and thriving crossroads Arts 
district on the south edge of downtown, just 
north of Union station and crown center, a 
commercial complex and neighborhood 
featuring residences, retail establishments, 
entertainment venues, restaurants and Kan-
sas city’s two largest hotels.

the crossroads also serves as the heart 
of Kansas city’s successful “first friday” pro-
gram, where, on the first friday of each 
month, local art galleries, studios and res-
taurants open their doors to showcase local 
and national artists. 360 also is the founding 
force behind “Avenue of the Arts,” a pro-
gram that gives local artists public space 
along Kansas city’s central Avenue to dis-
play their work.

Among other local efforts, 360 Architec-
ture:

• Was architect for H&R Block World 
headquarters, a big win for the city bringing 

key community businesses back from the 
suburbs and contributing to downtown 
vibrancy and life.

• Served as the architect-of-record for 
the power & light district, which is book-
ended by sprint center to the east and the 
h&r block corporate headquarters to the 
west.

• Is active on continual projects in the 
famous country club plaza, including sev-
eral recent developments. the plaza was a 
huge tourist draw long before the power & 
light district became a reality.

• Is planning and designing a new face 
on the plaza for plaza Vista, polsinelli 

shughart headquarters
• Designed the minor league Communi-

tyAmerica ballpark within the legends at Vil-
lage west shopping district. the second 
venue in the area after the Kansas speed-
way, it will celebrate its 10th year in 2013

• Designed the headquarters for and is 
active with Kansas city-based national Asso-
ciation of collegiate women Athletics 
Administrators (nAcwAA) 

• Is a supporter of WIN for KC, the non-
profit organization dedicated to empower-
ing girls and women through sports and fit-

360 designed the Basra sports city, main stadium, which will be completed this summer.
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see kansas city, Page 17a
360’s kansas city offices are located in the 
crossroads arts district.

©
er

ic
 l

in
eb

Ar
G

er
 p

ho
to

G
rA

ph
Y

360 architecture played a key role in kansas 
city’s exciting Power & light district.
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ness
“we also have worked with local entre-

preneurs on creative dining concepts that 
are frequented by locals, business travelers, 
tourists and visitors,” waggoner said, men-
tioning eateries such as spin pizza, nara, 
blue Grotto and Unforked.

“we have made our mark on Kansas city 
in many different ways,” waggoner added. 
“not to mention designing select, single-
family custom residential projects and local 
business offices, tenant improvements and 
interior designs, for example. we’ve also 
worked with higher education clients, doing 
work for universities and colleges such as 

the University of Missouri, Kansas city.”
waggoner said even with the multilevel 

work in the community, 360 is most proud of 
its work in the power & light district, which 
became a reality under the direction of for-
mer Mayor Kay barnes, who brought 
together the many players, including 360, to 
turn a dream into reality.

“we were involved as a key player in all 
three anchor projects, which happened at 
the same time,” he said. “we take huge 
pride in being involved with that, dealing 
with pretty challenging politics of all the 
players involved.

“Kansas city is a place i’ve called home 
for the last 32 years, raising a family and 
growing a business,” waggoner con-

cluded. “Kansas city has recently gone 
through an evolution throughout the com-
munity and in the neighborhoods, and it’s 
been exciting.

 “And 360 is proud to be a part of those 
bigger Kansas city dreams,” waggoner 
confided.

four generations in kc
established in 1924, Je dunn construc-

tion, a general contractor, is a fourth gener-
ation-owned company that got its start in 
Kansas city. Je dunn was the general con-
tractor for the independence events center, 
a state-of-the-art, multi-purpose facility with 
5,800 seats, 25 suites and 2,200 paved 
parking spaces.

“the dunn family is very engaged, very 
involved in the community,” said lynn 
newkirk, Vice president at Je dunn, which 
employs about 300 people in Kansas city 
and has offices in 20 locations nationwide. 
“Kansas city has been home to the com-
pany and the family since the start. we work 
very hard to try and make this a better 
place to live.”

newkirk said that having three profes-
sional sports franchises takes Kansas city to 
the next level. 

“without them, it would be a very differ-
ent town,” he said. “i’ve worked in other 
smaller cities and it just didn’t carry the 
same feeling as Kansas city does. we do a 
lot of recruiting from colleges and universi-
ties around the region and they make it very 
easy for folks to move to Kc. it is one of the 
larger cities in the Midwest and, apart from 
professional sports, it offers a downtown that 
is more vibrant than ever.”

creating world-class 
experiences

focused on creating world-class experi-
ences, places and products, Kansas city-
based dimensional innovations (di) is a 
design, fabrication and innovation firm. di 
specializes in creating experiences that tell 
a story that resonates with fans.

nationally, the trend towards creating 
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Je dunn, headquartered in kansas city, served as contractor for the independence events center, which 
holds 5,800 hockey fans.
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dimensional innovations designs spaces for top 
clients at the biggest events all over the world.
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memorable experiences for sport fans is on 
the rise. recent investments by Kansas city 
sport franchises in stadiums and facilities are 
drawing attention to the city.  

“As a Kansas city business, we are so 
proud of the city’s elevation nationally as a 
sports destination,” said Justin wood, Vice 
president of business development. 

while di’s work can be found all over the 
United states and across the world, wood 
said that the firm takes pride in work done in 
the Kansas city metro region.

“we’ve been fortunate to be a part of a 
many of the significant Kansas city sports 
community projects in the last 10 years,” 

said wood, referencing the renovations at 
Arrowhead and Kauffman stadiums. 

for instance, di completed design and 
fabrication work at the royals hall of fame. 
At Arrowhead, the firm’s involvement was 
mainly with sponsors, including major spon-
sorship build outs for hy-Vee Grocery stores 
and sprint, two of the stadium’s four primary 
sponsors. 

wood added that the firm also works 
closely with local athletic programs at Uni-
versity of Kansas, Kansas state University and 
at the University of Missouri. 

“those great relationships, as well as 
some out-of-town clients like the University of 
Michigan, have really allowed our sports 
work in experiential spaces, recruiting and 

interactive technology to soar,” wood said.
“we’ve always been based in Kansas 

city and it is a very close-knit community. 
people tend to stick around, so there are a 
lot of natives still living here who have grown 
up with their teams, both professional and 
collegiate … there is a lot of loyalty here,” 
wood added. “here at di, we’re excited for 
what’s to come because when we think as 
a community, we can accomplish so much 
more.”

dss delivers for local clients
digital sound system (dss) inc., a full-ser-

vice event production company based in 
lenexa, a Kansas city suburb, leverages its 
experience and expertise in technology to 
produce world-class sports and entertain-
ment events, according to Jeremy dixon, 
ceo and president.

dss’ client list is impressive, with leagues, 
conferences, teams and venues, including 
Mlb, Mls, nfl, pbr, nAscAr, the big 12, Kan-
sas speedway and the ncAA. events 
include the Grammys, Mls cup, prcA 
rodeo, the chiefs’ draft day party, pre-race 
concerts at Kansas speedway, daytona 
500, liberty bowl half time, Kentucky derby 
(infield concerts) and the breeders cup 
(entertainment).

“there is not a venue in Kansas city 
where we don’t work, whether it is a concert 
or sporting event,” said dixon, a Kansas city 
resident since high school. “this is an avid 
sports town, especially for college sports 
and college basketball in particular. then, 
we have these beautiful facilities. we are a 
sports hotbed for a relatively small midwest-
ern city.”

 “we enjoy building experiences. working 
in ‘live’ environments with audiences means 
that everything has to go perfectly, every 
time,” dixon said. “we took what we learned 
in live music and now apply it to the brands 
we work with, by developing the emotional 
response you only get in a live experience. 
that is where we excel.”

dixon, who played football (offensive 
line) at the University of Kansas, said he has 
always loved sports. his father managed 
television stations across the country, so 
dixon “grew into” the production business, 
serving sports and entertainment compa-
nies. dss works with giants such as AeG and 

live nation on the entertainment side, and 
also has worked at sporting park, Arrowhead 
stadium, Kauffman stadium and other area 
sports venues. for example, the firm was 
very busy with marketing and brand activa-
tion projects for Mlb during last summer’s 
Mlb All-star Game in Kansas city. 

“over the years, we’ve become very 
flexible in how we work,” dixon said. “every-
thing from working directly with venues and 
acts to serving as the ‘boots on the ground’ 
entity for marketing and event agencies…
whatever it takes to create the best experi-
ence.

“i love that there are such strong and 
progressive companies in sports and enter-
tainment based in Kansas city,” dixon 
added. “from building design/architecture 
to marketing and sports companies, we 
have been able to build a niche serving cli-
ents in an industry that we love to work in 
while making an honest living.”

digital sound systems is active with sporting kansas city and also did marketing and brand activation 
projects during last summer’s mlB all-star game in kansas city (below).
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digital sound systems works with concert 
promoters aeg and live nation.
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dimensional innovations has been part of many of the significant kansas city sports community projects 
over the past decade.
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kc: location, location 
Another Kansas city-based business, the 

national center for drug free sport, 
launched 13 years ago. the company’s 
president, frank Uryasz, said he located his 
firm, which does drug testing for sporting 
organizations globally, in Kansas city 
because it’s both a great sports destination 
and centrally located. drug free sport has 
clients nationwide, so the lower cost of liv-
ing, combined with easy access to both 
coasts from Kansas city international airport 

was a winner.
“Kansas city is a wonderful place,” Uryasz 

said. “i was on the staff at the ncAA when it 
moved to indianapolis 13 years ago, but its 
move sort of forced my hand. i decided to 
stay in Kansas city and start my own busi-
ness, providing an opportunity for organiza-
tions to put their drug-testing programs with 
a company that can take testing to another 
level.”

drug free sport is the third party drug-
testing administrator for the ncAA, Minor 
league baseball, nfl, nbA and hundreds of 
other high school, collegiate and profes-
sional clients around the globe. Uryasz said 
he is thrilled to be operating from Kansas 
city.

“with college basketball, the nAiA, ncAA 

and big 12 tournaments here, it’s so exciting 
this time of year,” he said. “it’s obviously a 
big basketball town, but it also has a tre-
mendous performing arts and visual arts 
landscape for employees to enjoy.

“certainly for a business like ours, being 
in the middle of the U.s. makes sense,” Ury-
asz added. “Kansas city is a very easy and 
wonderful city to live in and, as a result, we 
can attract employees from all over the 
country.”

Perfect blend of sports, 
venues, hospitality

in the end, said rick hughes of the Kan-
sas city convention & Visitors Association, 
Kansas city represents the perfect blend of 
sports-crazed fans and athletes with a gen-
uine hospitality mindset that traces its roots 
to the oregon trail.

“we’ve been at it for some time,” said 
hughes, adding that Kansas city also hosts 
the world’s biggest barbecue contest with 
more than 500 contestants each year at 
the American royal. (one of Kansas city’s 
premier fall events, the American royal has 
been held since 1899. in addition to the 
barbecue competition, it also hosts one of 
the Midwest’s largest and oldest livestock 
exhibitions, professional rodeos and presti-
gious horse shows.) “in fact, we’re steeped 
in a western heritage. in the early days, we 
had cattle coming from Abilene to the 
stockyards here. this is where barbecue was 
invented.”

hughes says when you add it all up — 
the hotels, restaurants, professional and 
amateur sports venues, shopping and enter-
tainment districts, sponsorship opportunities, 

etc. — Kansas city offers a complete experi-
ence. 

“when you mix barbecue with sports, 
you end up with the best tailgating city 
you’ll find anywhere,” he said. “with both 
Arrowhead and Kauffman stadiums, you will 
see this amazing haze developing from the 
parking lots before every game. right now, 
Kansas city is proud to say that there are 
few places that offer what we can.” ■

kansas city, from Page 18a

the american royal, held in kansas city since 
1899, hosts professional rodeo among other 
exciting events.
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the national center for drug free sport, launched 13 years ago, is headquartered in kansas city.
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“When you mix barbecue with 
sports, you end up with the 
best tailgating city you’ll find 

anywhere.”

RICK HUGHES • Kansas City 
Convention & Visitors Association
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