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Financial Forecast Data (in US$) 
 ‘09A ‘10E ‘11E ‘12E ‘13E ‘14E ‘15E 

High 
profit/ 
(loss) MM 

(11.9) (6.6) 11.4 19.8 35.6 35.6 36.4 

High EPS 
cents (0.44) (0.13) 0.22 0.38 0.68 0.68 0.70 

Low profit/ 
(loss) MM (11.9) (6.9) 1.8 6.4 13.1 16.3 16.5 

Low EPS 
cents (0.44) (0.13) 0.03 0.12 0.25 0.31 0.32 

 
Fiscal Year (FY) 
 
1st March – 28th February 
 
Summary 
 

Next One Interactive, Inc. (Next One) is a multi-
faceted interactive media company listed in the US, 
focusing on the real estate and travel sectors. The 
company was established under a reverse merger 
scheme of Extraordinary Vacations Group and 
Maximus Explorations in October 2008. 
 

Next One delivers targeted digital content via 
satellite, cable, broadcast, broadband, web, print 

 
 

 
 

and mobile platforms. After FY2007-09 spent building 
the current strategy, the company has upgraded its 
profile by more than doubling its revenue in H1-2010 
to US$1.35MM compared with US$0.5MM during the 
same period last year, with increased sales from 
Resort and Residence TV (R&R TV; the TV network) 
and revenue from recreational travel services. 
 

Arrowhead notes that pending the necessary financing 
for Next One to capitalize on its advance, revenue 
should ramp up significantly over the next three 
years. Next One should be able to fully grow its Video 
on Demand (VoD) interactive advertising revenue in 
both the travel and real estate segments, through its 
partnership with Comcast and possibly other similar 
tie-ups. VoD, which drives a considerable amount of 
Next One’s revenue, is on the rise as an emerging 
channel for advertisingiv. Arrowhead also notes that 
Next One’s business model targets revenue from all 
participants (advertisers, users and intermediaries). 
Revenue is expected to increase substantially through 
its TV network and real-estate brokerage business. 
 

Arrowhead believes that many opportunities exist for 
companies, such as Next One, as they are able to 
converge the interactivity and data-exchange 
capabilities of the internet and the TV to sell 
products. Arrowhead believes that Next One could be 
a leader in this type of service with as a good start, 
its valuable partnership with Comcast. 
 

Given due diligence and valuation estimations based 
on intrinsic revenue capacity of existing assets, 
Arrowhead believes that Next One’ fair share value 
lies in the US$1.98 to US$4.16v bracket. 
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Company Presentation 
 
Next One is an interactive media company focusing on video and media advertising over internet, mobile and 
television platforms. Next One operates at the intersection of the advertising, media contents, real estate and 
travel industries. 
 

Next One’s Media division targets real estate and travel contents and advertising. The company broadcasts a 
24/7 digital television network called R&R TV (a wholly owned subsidiary of Next One), via satellite and cable 
carriers. In addition, the company delivers other digital targeted content via broadband, web, print and mobile 
platforms. Next One’s other media platforms include a real-estate VoD channel called Home TV on Demand 
(Home TV) and multiple websites including RRTV.com that features live streaming of its television network over 
the web. Revenues from the Media division include advertising fees from advertisements and programming 
aired on the R&R TV network and production services. 
 

Next One’s Travel division operates RRtravel.com, a travel site that provides user-generated content, social 
networking, a directory of travel affiliate links and travel business videos. In addition, this division operates as a 
luxury tour operator (Maupin tours), offering escorted and independent tours worldwide to upscale travelers and 
a cruise consortium, providing marketing and technology solutions for independent cruise agencies. Revenues 
from the Travel division include the sale of escorted and independent tours. 
 

Next One had witnessed three tough years with revenues falling sharply from US$3.85MM in FY2007 to 
US$1.32MM in FY2009. Net loss had increased from US$4.75MM FY2007 to US$11.86MM in FY2009. After 
FY2007-09 spent building the current strategy, the company has upgraded its profile by more than doubling its 
revenue in H1-2010 to US$1.35MM compared with US$0.5MM during the same period last year, with increased 
sales from Resort and Residence TV (R&R TV; the TV network) and revenue from recreational travel services. 
 

Next One has spent significant capital over the past three years in the creation of its interactive media 
platforms. The company is targeting to have all its platforms operational by Q3 2011. The platforms will allow 
the company to capture multiple revenue streams, including transactional commissions, referral fees, 
advertising and sponsorships. These media platforms have been designed to address the need of advertisers 
and marketers to provide compelling content and a delivery system in the emerging convergent landscape of 
the web, television and mobile platforms. 

 
Next One Interactive’s Asset Portfolio includesvi 
 

- R&R Network – The network was launched on November 6, 2009, into roughly 21MM households with 
DirecTV and Comcast. The company has plans to expand R&R’s full-time lifestyle programming network, as 
well as interactive and transactional capabilities. The R&R Network plans to expand its number of 
households and deploy both interactive and VoD capabilities over the next three quarters, allowing Next One 
access to roughly 60MM households in the US. The R&R Network will be supported by Next One’s digital 
media relationships and platforms and expertise in the travel and real estate arenas.  
- Arrowhead believes that first-mover advantage, growing brand recognition and market penetration 

assisted by the cable companies in the following years should generate enough revenues to cover 
substantial increase in operating, marketing and promotional expenses. 

- Next One believes that advertising/sponsorship will see significant improvement in revenues after Q1 
2011 as the different revenue channels are “turned on”. 
 

- Home TV – Next One’s and Comcast's advertising arm, Comcast Spotlight, partnered to launch Home TV. 
The channel is available through Comcast Spotlight's Searchlight VoD advertising platform, which will allow 
prospective home buyers in over 67 US markets (i.e., around 15MM digital cable households) to view 
thousands of in-market real-estate listings. Next One will be the exclusive provider of real-estate listings on 
Comcast Searchlight. Next One will also produce videos showcasing homes for sale on its full-time 
interactive TV network, R&R TV. 
- Next One has an agreement with Chicago-based Liquidus Marketing for video production. Liquidus is an 

industry leader and uses its proprietary production platform to work with clients to create large volumes 
of product video ads using existing static collateral and data. 
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- Homes on Demand will also stream on Next One’s full-time television programming network, R&R TV. 

- Home TV on Demand is expected to be rolled out in 67 Comcast markets by the end of Q4 2010. As of 
November 2010, the platform was up in 37 of these Comcast markets. Next One expects to generate 
revenues from advertising, as well as through leads and customer referrals that it will forward to 
licensed realtors who sign up for its referral service. 

- Arrowhead expects large real-estate brokers to publish their real-estate listings on Home TV and expects 
the company to earn about US$5,000 for every referral. 

 

- RRtravel.com – RRtravel.com is an all-purpose travel site, which includes user-generated content, relevant 
social networking, a directory of travel affiliate links and travel business videos, providing primarily video 
content. NextTrip.com generates revenues through advertising, travel commission, referral fees and its 
affiliate program. 

 

- Next One Realty – Next One Realty was established in March 2010 to allow Next One to execute business 
along the lines of Home TV’s model. The company currently holds realtor licenses in several states and is 
acquiring mortgage licenses as well. Next One also plans to expand this to all the 50 states in the US over 
the next few months. Additionally, the company has numerous operating and marketing agreements with 
both brokers and agents throughout the US. 

 

- Web Properties – The websites and mobile applications of Next One are expected to quickly drive 
incremental revenues based on the promotion and awareness created through the TV platforms. These web 
properties are expected to generate advertising and referral revenue as a result of the integrated sales 
packages offered by the sales team, beginning Q3 2011. The primary web properties are: 
-  www.nxoi.com 
-  www.RRTV.com 
-  www.RRtravel.com 
-  www.hometvondemand.com 
-  www.Maupintour.com 
-  www.cruiseshoppes.com  

 

For more detail on Assets see Product & Services section of this report. 

 
Geographical Strategy and Reach vii 
 

R&R Network was launched on November 6, 2009, reaching roughly 21 million households with DirecTV and 
Comcast. The company has plans to expand R&R’s full-time lifestyle programming network, as well as 
interactive and transactional capabilities. The R&R Network plans to expand its number of subscribers and 
deploy both interactive and VoD capabilities over the next three quarters, allowing Next One access to roughly 
60 million households in the US.  
 

Home TV is expected to be available through Comcast Spotlight's Searchlight VoD advertising platform to 
prospective home buyers in over 67 US markets (i.e., around 15 million digital cable households), which enable 
them to view hundreds of in-market real-estate listings. Comcast Spotlight, however, has a presence in over 80 
markets, with approximately 24 million owned and represented subscribers. Comcast Spotlight’s aims to make 
cable advertising easy to buy and enhance the value of spot cable advertising via new technologies, products 
and services. 
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Company Premiums 
 

- Next One recently acquired the R&R TV Network, which would be the backbone of the company providing 
targeted lifestyle, travel and real-estate programming with state-of-the-art interactive advertising and 
transactional shopping components. 

- It is a unique interactive media company focusing on video and media advertising over internet, mobile and 
television platforms. Next One’s revenue is expected to ramp up significantly in the next two years as the 
company is able to realize its VoD interactive advertising revenue in both the Travel and Real-estate 
segments through its partnership with Comcast.  

- Next One could be a leader in VoD advertising markets through leveraging its valuable partnership with 
Comcast and its ability to converge internet and the TV in an interactive way to sell products. 

- The sales at Next One is expected to be concentrated in the 67+ markets in the US through Searchlight, the 
VoD advertising platform of Comcast Spotlight. 

- Next One has a very strong Board of Directors leadership in the person of its Bill La Macchia who has over 
40 years experience in the travel industry and Mark Wilton and Jim Whyte with over 40 years experience 
each in the real-estate industry. 

- The company recently hired Derek Reisfield as the acting President of the R&R TV Network. Reisfield is the 
founding President of CBS’ Digital Media Division and the Co-Founder & ex-Chairman of MarketWatch. 

- Next One is focusing the VoD advertising in both the travel and real-state segments, along with R&R. The 
platforms will allow the company to capture multiple revenue streams including transactional commissions, 
referral fees, advertising and sponsorships. These media platforms have been designed to address the 
needs of advertisers and marketers to provide compelling content and a delivery system in the evolving 
convergent landscape of the web, television and mobile platforms. 

- The company is expected to enjoy a huge operating leverage as revenue kicks in significantly after it 
penetrates the complete market and earns brand recognition. Variable costs are expected to be very 
marginal as everything is automated. Next One has already spent significant capital over the past two years 
to create its interactive media platforms and the launch its television networks. 

- By focusing on an emerging business such as interactive advertising, the first mover’s advantage would 
provide Next One above-average commission and operational margin once the volumes kick in. On the one 
hand, the company has the ability to raise substantial capital to enhance competency; on the other hand, it 
is well positioned to weather potentially decreasing margins for these markets in the future. 

- Management is targeting to have all platforms operational by Q3 2011. 
 
Corporate Strategyviii 
 

Next One, as a multi-faceted interactive media company, focuses on growing its media interests on two of the 
most universal, yet powerful consumer passions — real estate and travel. The company is expected to deliver 
targeted digital content via satellite, cable, broadcast, broadband, web, print and mobile platforms. Next One 
expects to achieve this by: 
- Having all platforms operational by Q3 2011 
- Capturing multiple revenue streams including transactional commissions, referral fees, advertising and 

sponsorship, once all platforms becomes operational 
- Becoming a full-service multi-media advertising outlet, offering television (traditional and VoD); internet 

display, rich media and video ads; radio and mobile outlets, as the business model of the company expands 
- Building its television network (R&R), viewership and traffic, reach and cross-promotional capabilities and 

thereby launching new targeted TV networks; the involvement in cable TV, web and radio is believed to 
keep the company at the forefront of cross-platform deal-making as such activities become more common 
among advertisers 

 
Key trends in VoD  
 

Strong growth for the VOD market as a whole: According to Magna Global, VoD will outperform DVR in the 
US by 2015, reaching nearly 66MM households vs. 53MM households for DVR in 2015. In this thriving market, 
Comcast holds the lion’s share in terms of VoD views and revenues. According to Dataxis intelligence estimates, 
ending 2009 the operator had access to 18.5MM VoD-enabled households compared with 17MM in 2007. These 
subscribers viewed around 4.2B on-demand titles in 2009 and 3.8B videos in 2008. 
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New opportunities for VoD advertising: VoD ad platforms support a variety of formats, from traditional 
embedded ad spots to ad overlays, bookends and even long-form, on-demand 'showcase' ads that deliver 
information and some degree of interaction. It will not be long before an AdWords-type clickable link can take 
the viewer from a traditional ad to a showcase spot that delivers in-depth information on a product the viewer is 
really interested in. Reports vary widely on the percentage of viewers who use their DVRs to skip ads. The good 
news here for marketers, according to Capgemini's 2008 report on addressable advertising, is that many 
viewers who use VoD are not averse to watching ads provided along with the VoD programming (76% prefer to 
watch ad-supported content as opposed to 23% who prefer to watch paid content).  
 
For more detail on trends see Products and Marketing section of this report. 

 
Key variables in determining Next One’s revenue estimates 
 

- Revenue from real estate/travel, VOD, advertising and sponsorship, based on the market penetration and 
advertising rate per product 

- Revenue growth expectation for R&R TV Network, sales team and the travel division (2011-2020) 
- Operating expense growth (2012-20) for the company, based on a monthly run rate of about US$1.4MM in 

2011 
 

For more detail on key variables see Key Variable Analysis section of this report.  
 

 
Newsix 

 

- Next One's R&R TV and Magazine Publisher Bonnier Strike Deal on New TV Programming posted 
on November 11, 2010 
R&R TV and international publisher Bonnier Corp. have announced a major agreement that will bring to the 
network a new original programming centered on travel and vacation activities. 

 

- Next One Interactive Appoints Derek Reisfield Senior Advisor and acting President of R&R TV 
Network. posted on November 10, 2010 Next One Interactive appoints Derek Reisfield Senior Advisor and 
acting President of its television network R&R TV, a wholly owned subsidiary of Next One Interactive. R&R 
TV is an interactive cable TV service available in over 28 million homes, across the United States, which 
specializes in travel and real estate programming. 

 

- R&R TV to Broadcast the Premier Basketball League in Prime Time. 
posted on November 4, 2010 
Next One has announced that it signed a deal with Premier Basketball League (PBL), a professional 
basketball league with teams in the US and Canada, to broadcast the ‘PBL Game of the Week’ in prime time 
on every Friday night. 

 

- Next One and RealBiz Media Launch ‘Connextions’, an Innovative Real Estate Marketing Platform. 
posted on November 3, 2010 
Next One and RealBiz Media have launched a unique real estate marketing platform—Connextions—for real 
estate companies and professionals. The platform can create media assets, including pictures, virtual tours, 
and videos to automatically syndicate and publish them to large real estate websites (Realtor.com, 
Trulia.com, etc), social networking sites (Facebook.com, Youtube.com, etc) and television. 

 

- Next One Interactive Signs $15,000,000 Purchase Agreement With Lincoln Park Capital Fund, 
LLC Posted on October 26, 2010, Next 1 Interactive, Inc. signed a $15 million purchase agreement  with 
Lincoln Park Capital Fund, LLC, an Illinois limited liability company.  Upon signing the Purchase Agreement, 
the Company received $200,000 from LPC as an initial purchase payment under the $15 million 
commitment in exchange for (i) 400,000 shares of the Company’s common stock and (ii) a warrant to 
purchase 800,000 shares of the Company’s common stock at an exercise price of $1.00 per share. x 
 

- ROK Lingo Formatted for RRTV.com – posted on October 5th, 2010  
ROK Global—a mobile technologies, applications, and services company—has today announced that its  
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multi-language audio and text translation application for iPhones, ROK Lingo, has been formatted for leading 
travel and real estate cable TV network, R&R TV as RRTV Lingo. 

 

- Next One Closes US$2.2MM Investment from MUNCmedia posted on September 14th, 2010  
Next One announced the closing of a strategic investment and partnership with MUNCmedia, a leading 
global information network and No. 1 in retail investor targeting. 

 

- Macchia Enterprises becomes Next One’s Strategic Investor and Partner posted on September 2, 
2010 
Next One announced the closing of a strategic investment and partnership with recognized global travel 
industry leader La Macchia Enterprises (LME) and its subsidiary The Mark Travel Corporation 

 

- R&R TV to Launch ‘On the BLOCK’, a Series of Live Auctions in Conjunction With ValCom, Inc. and 
Direct Shopping Network posted on August 17, 2010 
R&R TV will be launching ‘On the BLOCK’, a series of live auctions, as part of its new programming lineup 
this fall. 

 

- Next One and RealBiz360 Inc Partner to Provide Video Enhanced Real Estate Listings. posted on 
July 19, 2010 
Next One announced a strategic partnership with RealBiz360 Inc. to enable real estate professionals to 
broadcast their property listings in a high resolution video format on R&R’s Video on Demand Network 
platforms provided by its cable and satellite distributors.  

 

- R&R TV Expands its Distribution Network Full-time through Cox Cable in Las Vegas. posted on June 
17, 2010 
R&R TV announced that it will expand its distribution network through Cox Cable. The network will be aired 
on Channel 118 in Las Vegas and surrounding communities starting from July. 
 

- R&R TV and the Caribbean Hotel and Tourism Association Partners To Produce and Air ‘Taste of 
the Caribbean’ posted on June 15, 2010 
R&R TV  partnered with the Caribbean Hotel and Tourism Association and will be in Puerto Rico to produce a 
one-hour show featuring the fun, excitement, tastes, and styles of Caribbean cuisine in a competition that 
will take place from September 9-12, 2010 at the Wyndham Rio Mar Resort in Rio Grande Puerto Rico. 
 

For a description of recently announced new products: see Products and Marketing section of this report. 

 
Listing Informationxi 
 

Next One Interactive, Inc. is a holding company which, through its wholly-owned subsidiary, Extraordinary 
Vacations USA, Inc., a Delaware corporation, caters to advertisers’ evolving focus on exploiting video 
opportunities on multiple platforms that address the convergence of internet, television and mobile phone 
technology. The company is listed on the OTC Bulletin Board; SIC Number 7310: OTCBB symbol: NXOI.OB 
 
Major Shareholdersxii 
 

Name of the holder Shares Held % of Shares Outstanding 
William Kerby ~4.1MM ~7.9% 

Mark Wilton ~1.8MM ~3.5% 

William Whyte  ~1.67MM ~3.2% 

William La Macchia ~1.25MM ~2.4% 

Anthony Byron  ~0.71MM ~1.4% 

 
Contacts 
 

Next 1 Interactive, 2400 N Commerce Parkway Suite 105, Weston, FL 33326, United States. 
+1-954-8889779 (Phone) ; +1-954-8889082 (Fax) 
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Management and Governancexiii 
 
The management team includes professionals from the travel, broadcast, and cable television industries.  
 
Jim Whyte Chairman 

Jim Whyte has over 40 years experience in both travel and real-estate industries. He was in various capacities 
in airlines (chartered and scheduled), hotels, cruises, rental cars, transportation (bus), tour operations, 
wholesale, retail travel, consolidator, travel magazines and marketing companies. Whyte managed and owned 
hotels, marinas, apartment buildings, and development companies and served on many committees and 
boards, including Hawaii Visitor Bureau, ASTA and White House Commission on Tourism and Travel.  

Bill Kerby Vice Chairman and Chief Executive Officer 

Bill Kerby was the founder of Next One. He was the Chairman, CEO, and Founder of Extraordinary Vacations 
Entrepreneur and has 18 years of experience in media and travel industry and 10 years in financial industry. 
Kerby was the founder of TravelByUs - 21 Travel acquisitions and NASDAQ small cap,  Leisure Canada - 210 
Agencies, international tour operations, and magazines. He also owns Thrifty Car Rental, British Columbia.  

Anthony Byron Chief Operating Officer and Director 

Anthony Byron has been an entrepreneur for 32 years in the travel, leisure, and motivational industries. He 
owned and operated incentive travel and event marketing companies, retail and corporate travel agencies, and 
wholesale tour operators. Byron is also CEO and majority shareholder of Meridican Incentive Consultants and 
Meridican USA LLC based in Toronto and Florida, respectively.  

Mark Wilton Director 

Mark Wilton is the President and CEO of MarWil Investments GMBh KG—an international corporation that has 
owned and managed European commercial real estate since 1976—as well as President and CEO of Marlind Inc., 
a general contracting and development company. He held directorships with several banks, including Centennial 
Bay Bank and Greater Bay Bank (sold to Wells Fargo in 2008).  

Bill La Macchia Director 

Bill La Macchia is the chairman and chief executive officer of LME. He began his career as a travel agent in 
1963, and founded Funjet Vacations in 1974. Nine years later, he established The Mark Travel Corporation to 
serve as parent company to Funjet Vacations and other travel-related brands. In 2000, he formed Trisept 
Solutions as a standalone subsidiary providing dynamic packaging and other technology products and services 
to the leisure travel industry. Today, LME has under its umbrella The Mark Travel Corporation, which owns and 
manages a multiple of respected vacation brands such as Funjet Vacations, Blue Sky Tours, Southwest Airlines 
Vacations, Mark International and Funway Holidays UK, a London-based tour operator. In June 2004, Bill La 
Macchia was inducted into the National Tourism Foundation Hall of Fame, in recognition of the efforts he and his 
family have taken to make future travel industry leaders through education and research. The company believes 
that La Macchia's extensive experience running a large travel company will help guide the company in the areas 
of his expertise. 
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Adam Friedman           Chief Financial Officer 

Adam Friedman has over 25 years of experience in accounting and finance, human resources, SEC reporting, 
planning, budgeting, M&A, equity raising and operations. He also worked for NBC and Telemundo. Friedman has 
experience in print media, public accounting, healthcare, and marketing. He holds a degree in BSM Accounting 
and MBA in Management 

Derek Reisfield          Senior Advisor and Acting President 
 

Reisfield has a successful track record in both television and internet industries. He served as VP of Business 
Development of the CBS Corporation and the founding president of CBS’ Digital Media Division. He was the co-
founder and chairman of MarketWatch, a leading financial news and information company. Reisfield also served 
as Executive Vice President and CFO of Fliptrack, Inc., the leading smart phone social games company. Most 
recently, he founded and serves as Chairman of BBN. 
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Products and Marketing 

 
Sector trends: US Advertising Spendxiv 
 

SNL Kagan, the media and marketing research firm, predicts that the U.S. ad market will rebound with nearly 3 
% growth this year to $210 billion after two years of declines. The firm is forecasting growth in the sector for 
the foreseeable future, predicting ad spend of $214.3 billion in 2011 and reaching $275.8 billion by 2019. 
 

Magna Global, a division of IPG’s Media brands revised its U.S. media forecast upward, predicting that media 
companies would generate almost $170 billion in advertising revenue this year, up 2.1 percent versus its earlier 
forecast of 1.6 percent year-over-year improvement (excluding political and Olympic ad spending) 
 

The rosy ad spend outlooks come despite a still uncertain economy and amid indications that consumer 
spending continues to lag. The SNL Kagan research predicts that the sectors with the strongest growth this year 
will be mobile, broadcast TV stations and the Internet, while business publications and newspapers will show the 
largest declines. 
 

Cable TV is projected to remain strong; the medium is expected to grow to $30.2 billion in 2011 and $55.1 
billion in 2019, up from $12 billion in 1999.The Newspapers are anticipated to struggle to retain advertising 
share, noting that dailies have seen their revenues cut in half, dropping from $46.3 billion in 1999 to a 
forecasted $23 billion in 2011. Looking further ahead, declines are expected to level off, with projected revenue 
of $22.5 billion in 2019.Meanwhile, Internet ad revenue is forecasted to climb sharply as per the SNL Kagan. Ad 
spend in the sector has grown from $4.7 billion in 1999 to an estimated $27.8 billion in 2011 and is expected to 
more than double by 2019, reaching $60 billion. 
 

The research observed that New media, such as mobile and Internet advertising, continue to boom, while old 
media, particularly print, is increasingly losing its relevance and the dollars are shifting into new platforms and 
those drawing the most eyeballs, such as cable TV. 
 
Key Trends for VoD Advertising 
 

Strong growth for VoD market as a whole: According to Magna Global, VoD will outperform DVR in the US, 
reaching nearly 66 million households vs. 53 million households for DVR in 2015. In this flourishing VoD market, 
Comcast holds the lion’s share in terms of VoD views and revenues. Dataxis intelligence estimated that the 
operator has 18.5 million VoD-enabled households in 2009 compared with 17 million in 2007. These subscribers 
viewed around 4.2 billion on demand titles and 3.8 billion videos in 2009 and 2008, respectively. With a library 
of around 17,000 titles, Comcast on Demand service generated around US$540MM in 2009 compared with 
US$485MM in 2008. Among VoD operators, Time Warner Cable holds the second position with around 8.8 
million VoD-enabled households as of December 2009, and 1.8 billion VoD videos viewed during the year.xv 
 

New opportunities for VoD Adverstising: VoD ad platforms support a variety of ad formats, from traditional 
embedded ad spots to ad overlays, bookends and even long-form, on-demand 'showcase' ads that deliver 
information and allow some degree of interaction. And it will not be long before an AdWords-type clickable link 
can take the viewer from a traditional ad to a showcase spot that gives in depth information about a product the 
viewer is interested in. Reports vary widely on the percentage of viewers, who use their DVRs to skip ads. The 
good news here for marketers (according to Capgemini's 2008 report on addressable advertising) is that many 
viewers who watch VoD seem willing to watch ads inserted into VoD programming (76% prefer watching ad-
supported content as against 23%, who prefer watching paid content).  
 

For marketers, TV suddenly has growing ad opportunities that are more targeted and addressable than ever 
before. When the US completes the transition to digital TV, cable operators will be able to collect even more 
behavioral and viewing data that can be combined with demographic data to segment audiences. Marketers can 
create campaigns that closely match viewers’ interests and needs. Marketing through TV advertising is 
becoming more like marketing through the internet. The big difference is TV viewers have a comfy chair and a 
more immersive experience. For marketing officers and their brands, this melding of Internet response, TV 
experience and laser targeting opens up a world of promise. xvi 
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Key trends for the Travel Industry xvii 
 

The travel industry, including online agencies and suppliers of travel products and services, has been 
characterized by intense competition, as well as rapid and significant change. In addition, beginning in late 
2008, global economic and financial market conditions worsened markedly, creating uncertainty for travelers 
and suppliers. This macroeconomic downturn has pressured discretionary spending on travel and advertising, 
with initial weakness in the United States markets increasing and spreading to all geographies. Our near-term 
visibility remains limited. 
 
Airline Sector  
 

U.S. airlines responded to chronic overcapacity, financial losses and extreme volatility in oil prices by 
aggressively reducing their cost structures and seating capacities. Reduced seating capacities are generally 
negative for online agencies. Most carriers aggressively reduced capacities and plans for revisiting capacity 
expansion in 2010 appear to be relatively limited. Travelling agencies generally favors a low fare environment, 
as low fares tend to encourage leisure travel, leave more of the travel budget for hotel spend and because the 
air revenues are tied principally to ticket volumes, not prices. We don’t expect any significant upside in the 
sector in near future with cost pressures to stay until the global economy gets on a strong growth trajectory. 
 
Hotel Sector  
 

The hotel sector has witnessed supply growth and slowing demand, resulting in declining occupancy rates. ADR 
growth, which had been robust in slowed considerably. While lower occupancies have historically increased the 
availability of discounted hotel rooms, and a lower rate of ADR growth can positively impact underlying room 
night growth, lower ADRs also decreases company’s revenue per room night as companies remuneration varies 
proportionally with the room price. Although ADRs appear to have stabilized somewhat throughout 2009, they 
are still expected to be down in the low to mid single digits for at least in 2010.  
 
Online Travel 
 

Increased usage and familiarity with the internet have driven rapid growth in online penetration of travel 
expenditures. According to PhoCusWright, an independent travel, tourism and hospitality research firm, in 2009 
approximately 56% of U.S. leisure, unmanaged and corporate travel expenditures occurred online. These 
penetration rates have increased over the past few years, and are expected to continue growing. This significant 
growth has attracted many competitors to online travel. This competition has intensified in recent years, and 
the industry is expected to remain highly competitive for the foreseeable future. 

 
Real Estate Outlookxviii 
 

The US housing outlook continues to be bleak with sector struggling to find a floor. The latest economic and 
market outlook published by Freddie Mac suggests the sector should see some stability only in the second 
quarter of 2011 with the housing prices stabilizing and volumes going up. The outlook also suggests the 
recovery in the housing sector is going to be slow alongside the recovery in the real economy which is again 
expected to be gradual going into 2011. 
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     (Source: http://www.freddiemac.com/news/finance/docs/Nov_2010_public_outlook.pdf) 
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Products and Servicesxix 
 
1. R&R TV Network, Inc full time 

programming network 
 
R&R is the first television network to combine 
targeted lifestyle, travel and real-estate 
programing with the state of the art interactive 
advertizing and transactional shopping 
components. The R&R TV Network was originally 
a 24-hour digital cable TV network, the Home 
Preview Channel, distributed to 1.6 million 
homes in Houston and Detroit through Comcast. 
R&R TV Network was launched on November 6, 
2009 with Comcast and DIRECTV making it 
available to roughly 21 million households. In 
March 2010, the company further expanded to 
28 million households with Capital Broadcasting 
Corporation and is planning to reach 60 million 
households by FY2011 end. The network will 
only produce original programing with pre-
committed sponsorships that will cover the cost 
of production and the pro-rata retail value of the 
airtime associated with programs. The full-time 
network will also market the wholly-owned 
Travel and Real Estate businesses and will 
promote the VoD platform as well as various 
specialized web properties. 
 
2. R&R Interactive television campaigns 
 

Next One has been working with advertising and 
strategic business partners to deliver interactive 
marketing campaigns over the cable and 
satellite platforms. These interactive campaigns 
offer unique opportunities for consumers, 
programmers, marketers and advertisers. An 
interactive campaign allows consumers to use 
their remote control to register, receive 
information, request a phone call or even order 
products. 
 
3. Home TV – A Video-On-Demand solution 

for Real Estate 
 

Home TV is a new channel launched by the 
company in the last year. Home TV will allow 
prospective home buyers in more than 70 US 
markets, representing 17 million digital cable 
homes, to view thousands of in-market real- 
estate listings on Comcast by selecting channel 
888 or by selecting ‘Searchlight’ on the Comcast 
On-Demand menu and then selecting ‘Real 
Estate.’ The company has secured an exclusive  

partnership with Comcast for residential homes on the 
On-Demand platform. 
 

 
 
Interested buyers can browse listings in a video tour 
format on their televisions. Viewers will have their own 
choice of using interactive or online applications, the 
latest texting techniques or 800 numbers to contact 
real estate agents and brokers. Home TV is another 
media platform for Next One to generate revenue from 
interstitial advertising, sponsorships, referral fees and 
commissions consistent with company’s business 
model.  
 

 
 
The future media choice for consumers is an on-
demand video world that is available across multiple 
platforms - cable/satellite, web, and mobile phones. 
VoD, with its engaging video, user-controlled 
experiences and 24x7 availability is an ideal platform 
for potential home buyers to get information on 
specific properties in the market they seek. Home TV  
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is a natural fit with the Next One’s strategy of 
making advertising more engaging and 
connecting with consumers by making relevant 
and interactive content available to them 
whenever they want to view it. Next One will 
also produce Home video showcased on R&R TV 
Network. Similar to Home TV On-Demand, R&R 
Network will generate revenue from advertising 
as well as from leads and customer referrals 
that it will forward to licensed realtors interested 
in receiving leads. 
 
4. RRTV.com Website 
The RRTV.com website is designed to guide 
users through the television programing 
schedule, highlight the weekly featured series 
and to allow viewers to access special 
promotions, travel clubs and contests. It also 
allows users to sign up for customized e-
newsletters as well as benefit from great 
discounts and special offers from R&R marketing 
partners. The web properties, while the least 
expensive to launch, also provide the true 
platform for “community”.  
 

 
 
It is the web properties which engage users with 
personalized transactional options and allows 
Next One to create databases of specific 
customers that are of value to marketers 
connected with the travel and real estate 
verticals. The websites combine all features that 
allow for e-commerce, revenue sharing, 
database development, sponsorships, rich media 
and video advertising, internet radio mirroring 
the TV offerings and social communities. An 
integral extension of the broadcast television 
network, RRTV.com offers live streaming of the 
full-time broadcast feed along with pre-roll video 
display of advertising messages prior to viewer  
 
 

 
watching the programming, rich media banner 
advertising, custom microsite and traditional banner 
advertising. 
 

 
 
RRTV.com will be a destination for the TV viewers to 
go to after watching the TV programs and participate 
in interactive promotions as well as take advantage of 
special offers from featured sponsors that will appear 
on R&R TV, R&R Radio and R&R web platforms. 
 
5. OnBoard TV 
Next One has won the contract to operate OnBoard TV 
allowing it to control and insert all advertising 
messages for the television network that airs on the 
major cruise lines. OnBoard TV includes Carnival, 
Celebrity, Holland America Cruise Lines, Princess 
Cruise Lines, Costa Cruise Lines, Chrystal Cruise Lines 
and Norwegian Cruise Lines. OnBoard TV is sent by 
satellite to cruise ships around the globe giving 
passengers access to well-established channels like 
FOX NEWS, CNBC, BBC, MSNBC, SKY NEWS and SKY 
SPORTS. OnBoard TV will be viewed by 270,000 
unique active adults every week. 
 
Real Estate Division: 

 
1. Next One Realty, Inc. 
 
Next One Realty was established in March 2010 to 
allow the company to execute on its Home TV On-
Demand business model. The company currently holds 
realtor licenses in several states and is in the process 
of acquiring mortgage licenses as well. The company 
plans to expand this to all 50 states over the next few 
months. In addition, the company has numerous 
operating and marketing agreements with both 
brokers and agents throughout the US. The company 
is expected to benefit from listing of properties by real 
estate agents, which we believe is a big market. 
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2. The Home Preview Channel 
The Home Preview Channel (HPC) was a cable 
television network with master carriage licenses 
for both Comcast and Time Warner and with 
distribution at the time into approximately 1.6 
million homes. The network had a technology 
that was developed in conjunction with Loop 
Networks (see below) that allowed for 
consolidation of large amount of data while 
utilizing small bandwidth. The company saw a 
significant opportunity in HPC to revamp and re-
launch the network into a more current format 
that could include travel and real estate while 
utilizing the reach to accelerate web and mobile 
properties for the company. In addition, the 
company recognized an opportunity to use the 
HPC carrier relationships to expand the platform 
for both Linear and VoD opportunities. 
 
3. Loop Networks, Inc./RealBiz Media 
Loop Networks is a technology company that 
owns the Detroit HPC charter agreement. Loop 
oversaw the development of the HPC operating 
technology as well as certain proprietary 
automated systems that can be used to expand 
On-Demand capabilities for the Home Preview 
Channel. This technological solution was 
developed over several years at a cost of over 
US$16 million and allowed for large quantities 
of data content (i.e. home listings, information, 
pictures) to be ingested into the system and 
then be moved over the internet to the cable 
head-end and be reassembled in TV quality 
video format, thus providing the company with 
a unique solution for cable television and 
internet interface. The loop technology concept 
was expanded through Next One’s partnership 
with RealBiz Media to create “Connextions” - a 
proprietary content aggregation network and a 
five-point content distribution model which 
consisting Basic TV, VoD, broadband, 
interactive TV, and wireless - designed to 
facilitate live end-user feedback. 
 
Travel Division: 
 
1. RRTravel.com 
RRtravel.com is an all-purpose travel site that 
includes user-generated content, relevant 
social networking, a directory of travel affiliate 
links, and travel business showcases, with an 
emphasis on video. RRtravel.com provides 
viewers with a diverse video experience that 
entertains, informs, and offers utility and 
savings. The travel information website offers  

 
users hundreds of destination videos free of charge 
and promotes worldwide vacation destinations. 
RRtravel.com generates revenues through advertising, 
travel commissions, referral fees, and its affiliate 
program. 
 

 
 

RRtravel.com, in conjunction with the R&R TV network 
allows advertisers such as hotels, airlines, cruise lines, 
and tour operators to place banner ads and showcases 
on the company’s websites for a fee. The website also 
offers live 24/7 travel talk radio (R&R Radio), travel 
articles, destination guides, travel deals and social 
network, where users can post photos and 
commentary. 
 

 
 
2. Maupintour Extraordinary Vacations 
Maupintour is a luxury tour operator offering escorted 
and independent tours worldwide to high-end 
travelers. The company has operated for over 50 years 
and has an active alumni which desire luxury 
vacations, including private sightseeing, fine dining 
and four and five star accommodations. Tourist groups’ 
size can range from 10 to 25. The company’s most  
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popular destinations are Egypt, Israel, Europe, 
Africa, Asia and Peru. The company’s peak 
season for this division is from February to July. 
Maupintour’s website is www.maupintour.com. 
 
3. Cruise and Vacation Shoppes 
 
Cruise and Vacation Shoppes (“Cruise Shoppes”) 
is a travel consortia and marketer of cruises 
worldwide. The company offers its members 
complete marketing solutions, industry 
expertise, technology solutions and higher 
commissions then they would receive as an 
independent agency. The Cruise Shoppes 
website is www.cruiseshoppes.com. 
 
4. R&R Advantage Program 
 
The R&R Advantage Program was designed to 
provide R&R viewers access to travel 
opportunities at deeply discounted prices. R&R’s 
television network allows many of its travel 
clients to advertise on its network and pay using 
their products and services at deep discounts. 
R&R TV offers these deals, with heavy discounts, 
to the advantage of its members. The R&R 
Advantage website is www.rrtvadvantage.com. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
The company’s assets make it a diversified business 
focused on two very strong vertical consumer-passion 
categories which need to be constantly marketed as 
those have ‘perishable’ inventories. Their revenue 
would be lost, if those are not sold. The media assets, 
while generating discrete revenue streams, are 
connected and leveraged to grow the company’s non-
media based travel businesses. This makes for a sound 
business case which is substantially more marketable 
through traditional outlets, earned media and virtually 
through large groups and individuals by word of mouth 
to motivate and reward engagement and sales. 
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Key variable analysis 
 
The key variables are the main quantifiable variables which influence the valuation of the company. Key 
variables can be exogenous (exchange rate, product price, etc.) or endogenous (production rates, costs of 
production) to the company performance. A low and high forecast is determined by Arrowhead for each 
variable. 
 

Each of the variables is considered independently for the purpose of this report because the final goal of the 
Arrowhead Due Diligence and Valuation Report is to state what the company is worth at least and at most. 

 
Variable 1 – Market penetration for both Ad Sales and Listing Sales for the Home TV  
 

Based on the interaction with management, Arrowhead forecasts that Next One should be able to penetrate 50 
markets, a comfortable low estimate for 2011, whereas a prudent high estimate should be 60 markets for the 
ad sales market. The penetration should linearly grow to maximum of 80 markets in 2014 and stay at those 
levels. Arrowhead expects the listing sales segment of the company to penetrate 50 markets on the lower end 
and 60 markets on the upside. The penetration in this segment should linearly grow to maximum of 70 markets 
in 2014 and stay at those levels. Our estimates includes our  belief that Next One should be able to leverage 
upon the existing network of Comcast spreading across 80+ markets and with approximately 30 million owned 
and represented subscribers. 

 
Variable 2 – Local Ad sales per Product ($): Ad Sales for the Home TV  

We forecast the ad sales revenue as a product of number of market penetrated and local sales per market. 
Based on the inputs provided by the management and our estimates, we expect the realization per market to 
be stable at US$ 5,000 per product at the lower end and US$ 5,500 at the upper end for FY 2011-2020.    

 
Variable 3 – Listing Revenue per Market ($): Listing Sales for the Home TV 
 
Listing revenues have been forecasted as a product of number of markets penetrated and percentage of 
maximum listing inventory sold by Next One per product times the maximum listed revenue per product in US$. 
We have estimated the maximum listing inventory per product for each market at 2000 (at a total bandwidth 
estimate of 480,000 for a month in the long run for all markets combined across products).We expect Next One 
to capture 25% (Listing inventory of 100,000 per month for all product across 50 markets) at the lower end, of 
the total inventory sold in each of the market covered, whereas a prudent high estimate should be 30% (Listing 
inventory of 120,000 per month for all product across all markets) in 2011.We expect the maximum listing 
revenue to be at US$20 at the lower end and US$25 at the upper end. Next One along with RealBiz media has 
launched “connextions” a unique real estate marketing platform. Connextions is the only real estate marketing 
technology platform that is able to combine the power of the internet and television and provide it in a single 
automated marketing solution for the real estate professionals. The current TV video On-Demand bandwidth 
allows for up to 300,000 listings per month and can be expanded to correspond with future growth which will 
define the maximum listing inventory possible. 

 
Variable 4 – Market penetration for Travel VoD  
 

Based on the interaction with management, Arrowhead forecasts that Next One should be able to penetrate 10 
attractive markets, a comfortably low estimate for 2011, whereas a prudent high estimate should be 12 
markets for the travel VoD. The penetration should linearly grow to maximum of 15 markets in 2014 and should 
stabilize at those levels. 
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Variable 5 – Sponsorship revenues per Product ($) for Travel VoD 
 

Sponsorship revenues have been forecasted as a product of number of markets penetrated and percentage of 
sponsorship sold by Next One per product times the maximum sponsorship per market in US$. Based on the 
interaction with management, Arrowhead forecasts that the company should be able to penetrate 10 markets, a 
comfortably low estimate for 2011, whereas a prudent high estimate should be 12 markets. We have estimated 
the sponsorship for each market at US$25,000 at the lower end with the upper end being pegged at 
US$30,000.  

 
Variable 6 – Sponsorship sold (%) in the Penetrated Markets 
 
We expect Next One to be able to capture 80% of the market in FY 2011 growing to 100% in the future. 
 
Variable 7 – Revenue growth for R&R Advantage 
 
We expect R&R Advantage’s revenue to be US$1.8MM, a comfortably low estimate for 2011, whereas a prudent 
high estimate should be US$ 2.1MM. We expect a stable 4% CAGR for the revenue stream in the long run for 
this segment. 

 
Variable 8 – Revenue growth for Sales Team  
 
We expect the Sales team’s revenue to be US$6.6MM, a comfortably low estimate for 2011, whereas a prudent 
high estimate should be US$ 7.2MM. We expect a stable 4% CAGR for the revenue stream in the long run for 
this segment. 

 
Variable 9 – Revenue growth for Travel Group 
 
We expect the travel group’s revenue to be US$2.7MM, a comfortably low estimate for 2011, whereas a prudent 
high estimate should be US$3.3MM. Arrowhead expects a stable 3% CAGR for the revenue stream in the long 
run for this segment. 

 
Variable 10 – Operating expense for the company 
 

The management has given a guidance of ~US$17.0 (monthly run rate of ~ US$1.4MM in 2011). 
Arrowhead forecasts the operating expenses to be grow between 3.0-5.0% in the subsequent years.  
 

Net revenues to the company for the individual segments are then computed by reducing the cost margin of 
about 68%, 30%, 50%, 12% and 80% for Real Estate VoD, Travel VOD, R&R network, Direct Sales and Travel 
Group Segment, respectively. 
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Value 
 
The Fair Market Value for all of Next One shares stands at US$103.562MM to US$216.935MM. 
 
The Fair Market Value for a publicly traded share stands US$1.98 to US$4.16. 

 
Resources Balance Sheet Forecast 
 

CONSOLIDATED 
BALANCE SHEET 

all figures in '000 US$,  
unless stated differently Low bracket estimates 

         
year beginning July 1st 2009A 2010E 2011E 2012E 2013E 2014E 2015E 2016E 

 Total Current 
Assets 2,963 4,243 5,887 12,635 26,413 43,166 58,657 75,522 

 Total Non-current 
Assets 12,443 12,700 12,834 12,777 12,528 12,081 13,139 14,144 

TOTAL ASSETS 15,406 16,943 18,721 25,412 38,941 55,247 71,796 89,667 

 Total Current 
Liabilities 5,100 10,033 10,060 10,393 10,854 10,890 10,966 11,092 

 Total Non-current 
Liabilities 6,497 6,544 6,544 6,544 6,544 6,544 6,544 6,544 

TOTAL LIABILITIES 11,597 16,576 16,604 16,936 17,398 17,434 17,510 17,635 

 Total Shareholder's 
Equity 3,808 366 2,117 8,476 21,542 37,813 54,286 72,031 

TOTAL LIABILITIES  
& EQUITY 15,406 16,943 18,721 25,412 38,941 55,247 71,796 89,667 

 
Important information on Arrowhead methodology 
 
The principles of the valuation methodology employed by Arrowhead BID are variable to a certain extent 
depending on the subsectors in which the research is conducted, but all Arrowhead valuation research 
possesses an underlying set of common principles and a generally common quantitative process. 
 
With Arrowhead Commercial and Technical Due Diligence, Arrowhead extensively researches the fundamentals, 
assets and liabilities of a company, and builds solid estimates for revenue and expenditure over a coherently 
determined forecast period.  
 
Elements of past performance such as price/earning ratios, indicated as applicable, are present mainly for 
reference purposes. Still, elements of real-world past performance enter the valuation through their impact on 
the commercial and technical due diligence. 
 
Elements of comparison such as multiple analyses may be to some limited extent integrated in the valuation on 
a project-by-project or asset-by-asset basis. In the case of this Next One report, cash-flow forecasts are 
derived from the expected advertising revenue in coming years, with a high discount applied. 

 
Arrowhead BID Fair Market Value Bracket 
 
The Arrowhead Fair Market Value is given as a bracket. This is based on quantitative key variable analysis, such 
as key price analysis for revenue and cost drivers or analysis and discounts on revenue estimates for projects, 
especially relevant to those projects estimated to provide revenue near the end of the chosen forecast period. 
Low and high estimates for key variables are produced as a tool for valuation. 
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In principle, an investor who is comfortable with the high brackets of our key variable analysis will align with the 
high bracket in the Arrowhead Fair Value Bracket, and likewise in terms of low estimates. The investor will also 
take into account the company intangibles – as presented in the first pages of this document for the analysis on 
strengths and weaknesses and on other essential company information. These intangibles serve as 
supplementary factors for adding or subtracting a premium in the investor’s own analysis. 
 
The bracket should be understood as a tool provided by Arrowhead BID for the reader of this report and the 
reader should not solely rely on this information to make his decision on any particular security. The reader 
must also understand that global capital markets contain inefficiencies, especially in terms of information, and 
that, on the other hand, corporations and their commercial and technical positions evolve rapidly: this present 
edition of the Arrowhead valuation is for a short to medium-term alignment analysis (one to twelve months). 
The reader should refer to important disclosures on page 19 of this report. 

 
Information on Next One Resources valuation 
 
Next One Resources valuation methodology: The Arrowhead fair valuation for Next One Resources is based 
on the discounted cash flow (DCF) method on the Travel/ Real estate VOD revenue, Travel Division and R&R TV 
based on the expected market penetration and advertising revenue. The cash flow projections are derived using 
DCF. 
 
Time horizon: The time period chosen for valuation is ~110 months (2010-2019). While revenue is expected 
to ramp up significantly during the period 2012-14 due to the discount factor used, the later years are heavily 
discounted and have a marginal effect on the valuation. They are included to present a full project cycle 
situation. 
 
Underlying Business Plan: The Company is expected to deliver targeted content via digital platforms 
including satellite, cable, broadcast, broadband, web, print and mobile, targeting to have the real estate 
platform fully operational on Comcast by end of Q4-2010 and the travel VoD platform fully operational on 
Comcast by January 2011. 
 

- The key objective of the company, once all platforms are operational, is to capture multiple revenue streams 
including transactional commissions, referral fees, advertising and sponsorship.  

- As the business model expands, Next One is expected to become a full-service multimedia advertising outlet 
offering television (traditional and VoD), internet display ads, rich media ads, video ads, radio, and mobile 
outlets.  

- As the company builds its television network (R&R), viewership and traffic, the reach and cross-promotion 
capabilities are anticipated to the launch of additional targeted TV networks. The involvement in cable TV, 
web and radio is believed to keep them at the forefront of cross-platform deal-making as such activity 
becomes more common among advertisers. 

 
Terminal Value: Terminal value is estimated to depend on a terminal growth rate of 0%, representing the 
maturity, technology change and prospective competiveness in the business. 
 
Prudential nature of valuation: It should be noted that this Arrowhead Fair Value Bracket estimate is a 
relatively prudential estimate, the reasonable production from one of these assets, if completed, is heavily 
discounted (see Key Variables section). The valuation also discounts the eventuality of any of Next One’s 
projects, which would be developed by the projects. 
  
Key variables that enter into Next One’s revenue estimations 
 

- Revenue from Real Estate/Travel VoD advertising and sponsorship revenue based on the Market Penetration 
and Advertising rate per product. 

- Revenue growth expectation for R&R TV network, Sales team and Travel Group (2011-2020). 
- Operating expense growth (2012-2020) for the company based on monthly run rate of about US$1.4MM in 

2011. 
For more details on key variables see Key Variable Analysis section of this report. 
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Analyst certifications 
 
I, Thomas Renaud, certify that all of the views expressed 
in this research report accurately reflect my personal views 
about the subject security and the subject company. 

 
Important disclosures 
 
Arrowhead Business and Investment Decisions, LLC 
received fees in 2010 from Next One for researching and 
drafting this report and for a series of other services to 
Next One including distribution of this report and 
networking services. Neither Arrowhead BID nor any of its 
principals or employees own any long or short positions in 
Next One. 

 
Aside from certain reports published on a periodic basis, 
the large majority of reports are published by Arrowhead 
BID at irregular intervals as appropriate in the analyst’s 
judgment. 

 
Any opinions expressed in this report are statements of 
our judgment to this date and are subject to change 
without notice. 

 
This report was prepared for general circulation and does 
not provide investment recommendations specific to 
individual investors. As such, any of the financial or other 
money-management instruments linked to the company 
and company valuation described in this report, hereafter 
referred to as “the securities”, may not be suitable for all 
investors.  

 
Investors must make their own investment decisions based 
upon their specific investment objectives and financial 
situation utilizing their own financial advisors as they deem 
necessary. Investors are advised to gather and consult 

multiple sources of information while preparing their 
investment decisions. Recipients of this report are 
strongly advised to read the Information on Arrowhead 
Methodology section of this report to understand if and 
how the Arrowhead Due Diligence and Arrowhead Fair 
Value Bracket integrate alongside the rest of their 
stream of information and within their decision taking 
process. 

 
Past performance of securities described directly or 
indirectly in this report should not be taken as an 
indication or guarantee of future results. The price, 
value of, and income from any of the financial 
securities described in this report may rise as well as 
fall and may be affected by simple and complex 
changes in economic, financial and political factors.  

 
Should a security described in this report be 
denominated in a currency other than the investor’s 
home currency, a change in exchange rates may 
adversely affect the price of, value of, or income 
derived from the security.  

 
This report is published solely for information 
purposes, and is not to be considered as an offer to 
buy any security, in any state. 

 
Other than disclosures relating to Arrowhead Business 
and Investment Decisions, LLC, the information herein 
is based on sources we believe to be reliable but is not 
guaranteed by us and does not purport to be a 
complete statement or summary of the available data.  

 
Arrowhead Business and Investment Decisions, LLC is 
not responsible for any loss, financial or other, directly 
or indirectly linked to any price movement or absence 
of price movement of the securities described in this 
report. 
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Valuation 

 

 

Figures are in thousands US$, unless indicated otherwise. 
     

 WACC 
   KEY VARIABLES 

 

 Risk-free rate 2.59% xx  Market Penetration & 
Rates 2010-2021 Revenue Growth Operating 

Expense  Beta 1.60 xxi  
 Risk premium 6.0% xxii 

Max value 
Please refer to Key Variables section 

 
 

 Additional Risk Premium 3.0% xxiii 
 Cost of Equity 17.0%  Min value 

 Terminal Growth Rate 0% xxiv      

 Time Period ---> 0.17 1.17 2.17 3.17 4.17 5.17 6.17 7.17 8.17 9.17 
 Year beginning 1st June  2010E 2011E 2012E 2013E 2014E 2015E 2016E 2017E 2018E 2019E 

 FCFE (High) 
           

 Net cash from operation (9,102) 13,670 22,258 38,467 38,185 37,499 39,799 43,655 49,711 59,016 
 Capital Expenditure (1,888) (1,983) (2,022) (2,063) (2,104) (2,146) (2,189) (2,233) (2,278) (2,323) 
 Net Debt Addition 13,464 - - - - - - - - - 
 Free Cash Flow to Equity 2,473 11,687 20,235 36,405 36,081 35,353 37,610 41,422 47,433 56,693 
 Discount Factor 0.97 0.83 0.71 0.61 0.52 0.44 0.38 0.32 0.28 0.24 
 Present Value of FCF 2,410 9,732 14,403 22,149 18,764 15,715 14,291 13,453 13,168 13,453 

 FCFE (Low) 
           

 Net cash from operation (9,510) 3,578 8,719 15,789 18,803 17,582 18,997 21,772 26,485 34,081 
 Capital Expenditure (1,888) (1,983) (2,022) (2,063) (2,104) (2,146) (2,189) (2,233) (2,278) (2,323) 
 Net Debt Addition 13,464 - - - - - - - - - 
 Free Cash Flow to Equity 2,065 1,595 6,697 13,726 16,699 15,435 16,808 19,539 24,208 31,758 
 Discount Factor 0.97 0.83 0.71 0.61 0.52 0.44 0.38 0.32 0.28 0.24 
 Present Value of FCF 2,012 1,329 4,767 8,351 8,684 6,861 6,387 6,346 6,721 7,536 
        
   

 ARROWHEAD FAIR VALUE BRACKET 
     

  High  Low     
 Terminal Value (TV) 333,686  186,919      
 Present Value of TV 79,185  44,356      

 Present Value of FCF             137,538  
  

    58,993      
 Present Value of FCF + TV 216,723  103,350     
 + Cash 212 212 xxv    
 Equity Value Bracket 216,935 103,562      

 Shares on issue (‘000) 52,191 52,191 xxvi 
diluted for future equity 
raise   

 Fair Share Value Bracket US$ 4.16 US$ 1.98     
 Current Market Price US$ 0.44 US$ 0.44     
 Current Market Cap. (US$) 18.564 MM 18.564 MM     

 
Target Market Cap. Bracket 
(US$)  216.935MM 103.562MM     
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Notes 
 

                                                 
 
i  Source: Yahoo Finance quote as of 19th November 2010. 
ii  52 weeks to 19th November 2010.. Source: Yahoo Finance, retrieved 19th November 2010. 
iii  3 months to 19th November 2010.. Source: Yahoo Finance, retrieved 19th November 2010. 
iv  Source : http://chiefmarketer.com/advertising/cable/0224-vod-dvr-tv-advertising 
v  Arrowhead Business and Investment Decisions Fair Value Bracket - AFVBTM. See information on valuation on pages 18-21 of this report and important disclosures on page  

20 of this report. 
vi  Source: Company Annual Fillings 10k : http://www.sec.gov/Archives/edgar/data/1372183/000114420410032777/0001144204-10-032777-index.htm. 
vii  Source: Company Quarterly Fillings10-Q: http://www.sec.gov/Archives/edgar/data/1372183/000114420410054753/0001144204-10-054753-index.htm . 
viii  Source: Company 10k- Business Strategy : http://www.sec.gov/Archives/edgar/data/1372183/000114420410032777/0001144204-10-032777-index.htm 
ix  Source: Company Sources: http://www.nxoi.com/news.html. 
x  Source: http://www.marketwire.com/press-release/Next-One-Interactive-Signs-15000000-Purchase-Agreement-With-Lincoln-Park-Capital-Fund-1344989.htm 
xi  Source: http://www.otcbb.com/profiles/NXOI.htm 
xii  Source: Bloomberg as of 21th September 2009 
xiii  Source: http://www.nxoi.com/management-team.html 
xiv  Source: http://www.adweekmedia.com/aw/content_display/news/media/e3i19a6ffac8e01f143461cca4f39414d03 
xv  Source:http://www.free-press-release.com/news-u-s-video-on-demand-market-continues-to-expand-1264696143.html 
xvi  Source: http://chiefmarketer.com/advertising/cable/0224-vod-dvr-tv-advertising/ 
xvii  Source: http://files.shareholder.com/downloads/EXPE/1073583617x0xS1193125-10-28438/1324424/filing.pdf. 
xviii  Source: http://www.freddiemac.com/news/finance/docs/Nov_2010_public_outlook.pdf. 
xix  Source: Company Annual Fillings 10k : http://www.sec.gov/Archives/edgar/data/1372183/000114420410032777/0001144204-10-032777-index.htm. 
xx  The risk-free rate s represented by the rate of 10-US treasury on 19th November. Source: www.bloomberg.com. 
xxi Source: Arrowhead BID estimate. 
xxii  Source: Arrowhead BID estimate. 
xxiii  Source: Arrowhead BID estimate. 
xxiv  Source: Arrowhead BID estimate. 
xxv  Approximate cash position on 28th February 2010. Source: Company fillings 10-k. 
xxv  Number of shares on issue – As of October 19,2010 ,there were 42,191,267 shares outstanding of common stock .At August 31, 2010 there were 15,752,295 warrants 

outstanding with a weighted average exercise price of $1.30 and weighted average life of 2.4 years. No warrants were exercised during six months ended August 31, 
2010. We have assumed further equity raise of $5.0M at US$0.50 in the next 9 months.. 

 


