
2012

 Integrity, Quality, Results       2012      Page 1www.iapbd.com

Research HighlightsWhat influences visitors?
15 Cities…5 Countries

Brochure Awards
2011 International 
Best Brochure Awards 
results announced in 
Annecy,France Page 3&4

The Numbers
725 million brochures 
picked up from brochure 
racks is a lot of brochures

Page 2

Online Resources
Discover what's on  
iapd.com to help you profit 
in your business   
  Page 3

Influence the 
Influencer  
'How to' Guidelines       
  Page 4

Newsletter of the International Association of Professional Brochure Distributors

TakeOne

The Center for Marketing Technology 
at Bentley University in Massachusetts, 
recently conducted an international survey 
of travelers. Under the direction of its 
Director, Professor Ian Cross, they were 
asked questions about influences on their 
travel plans.

A total of 1,765 surveys were completed, the 
results of which are summarized here. And truly 
amazing results they are. 

One might have expected the influence of 
internet and mobile marketing tools to supplant 
the use of traditional marketing tools in the 
tourism industry. While we see the impact of 
the internet and electronic media hastening 
the decline of traditional methods of planning 
a vacation, the use or printed tourist brochures 
while on that vacation is flourishing.

Leisure travelers continue to desire easy 

to read and easy to find information about 
local attractions that they find in brochure 
racks located in hotels and visitor information 
centers. The sight of a printed brochure in a 
convenient display rack is a staple of the North 
American and European travel experience. The 
message may change but the format continues 
to work and work well for visitors and they 
continue to cite brochures and travel guides 
IN the marketplace as the greatest source of 
information for during-trip planning!

At right, we show you some of the 
highlights of the research. You can download a 
full copy of the report at www.iapbd..com.

At their annual awards ceremony in the Vermont Travel Industry 
Conference presented their Vermont Travel Person of the Year Award. 
This award honors a member of the Vermont community who 
contributes significantly to Vermont’s travel & tourism industry, 
enforces the Vermont brand, helps position Vermont as a friendly and 
fun place to visit, promotes the value of tourism to the state’s economy, 
and exemplifies what is good within the travel industry and within our 
local communities. The award was presented to Bill Orleans, owner 
of PP&D Brochure Distribution. Bill’s services, as his nominees stated, 
“have become an integral part of the marketing plan of travel related 

businesses throughout Vermont.” With over two million brochures distributed last year in 
almost a thousand locations across the state, Bill has made a living promoting and supporting 
what is good in Vermont. Bill is also Chair of the 2011 Vermont Travel Industry Conference, 
and Past President of the International Association of Professional Brochure Distributors.

Travel Person of the Year Award
Importance of brochure display recognised

Impact of Brochures on Travel Making Decisions:

What Visitors Like About Brochures

What Visitors Did as a Result of  
Picking up Brochures
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Why Brochures?

The Association now draws its 
membership from 28 members in 
the US, Canada, Ireland, France, 
Belgium, Mexico, Scotland, 
England, the Netherlands, Germany, 
Switzerland, Spain and Italy 
servicing over 69,000 rack locations. 

All the association’s members have 
to continually strive to reach high 
standards in their operations, in order 
to ensure their customers are well 
served, and the visitor well informed.

If you have a brochure and you want 
to attract visitors on vacation to your 
business, contact one of our members to 
see what services they have to help you.

You will find a complete up-to-date 
listing of members and their contact 
details on our website: www.iapbd.com

Where can you find a 
professional brochure 
distributor?

IAPBD Code of Ethics
No company can truly say that they are 
in partnership with their clients unless 
they implement a code of ethics that 
guides them to develop their services, 
relationships, and operations in a way 
that demonstrates that their clients are 
their priority. The following are the 
Association’s Code of Ethics that all 
member companies agree to abide by:
•	 Customer	satisfaction	always	comes	first.
•	 Distribution	services,	including	fees	and	

terms & conditions, will be defined in 
advance in writing, and a list of outlets 
will be made available.

•	 Members	will	strive	to	display	
brochures to their best advantage, always 
providing each customer with the same 
consideration.

•	 All	brochure	display	racks	will	be	serviced	
on a regular basis, and kept clean and in 
good repair. Brochure display racks will be 
located to maximize accessibility by the 
travelling public.

•	 Service	will	be	provided	in	a	professional	
and courteous manner, with constant 
consideration for the value of each 
customer’s brochure, and the locations 
where displayed.

•	 Members	will	remain	environmentally	
conscious at all times.

•	 Members	shall	be	supportive	of	the	travel	
industry and other distribution service 
companies, and will strive to be involved 
in local tourism and civic organizations 
that promote travel and tourism.

The research carried out by Bentley 
University, reported on in this issue, 
clearly demonstrates the continuing 
power of brochures within the 
‘during trip’ travel market. Despite 
all the new media avenues that have 
appeared in the past decade or two 
it even shows that the importance of 
printed brochures is increasing with 
people while they are on vacation. 
While the research offers the 
scientific proof, below we print some 
of the basic principles as to ‘Why 
Brochures’ deliver business.

Advertising with virtually no waste!
The market targets itself. To the 
individuals who select your brochure, 
it isn’t ‘Junk Mail’, a TV or radio 
commercial to be zapped, or a 

newspaper or magazine ad that is 
thrown away. Brochures remain the most 
cost-effective means of promotion the 
tourism industry has, second only to 
word of mouth.

Sales tools that work!
Brochures are low tech, interactive, 
portable sales tools that work! When it’s 
in print and it’s in hand, you’ve got the 
competitive edge. For holidaymakers on 
vacation it is the most used source of 
information.

Always on duty!
Whether it’s the weekend, late at night, 
or during the day when front desks 
or the concierge staff are busy, your 
brochures are always ‘on duty’ and 
available to deliver 

your advertising message directly to 
potential customers.

Quality service at a reasonable 
price!
Member companies are known for 
maintaining quality brochure display 
racks, providing excellent service and 
offering competitive rates.

DO THE NUMBERS — In 2012 the members of the Association will…



Integrity, Quality, Results     2012      Page 3www.iapbd.com

World’s Best Brochures  
& Rack Cards 2011

Overall World’s Best Brochures

World’s Best Rack Cards

Each year, IAPBD members select 
brochures from the many they 
distribute, to be entered into a 
competition to find the best brochures 
in the world. 

The judging panel is made up of 
all member companies who work 

24|7 placing brochures on display and 
keeping track of which ones move  
and why.

Brochures are judged on a number of 
criteria, such as headline, construction, 
content, and overall appeal.

The 2011 International Best Brochure 

Awards were announced in Annecy, 
France in October. Of the thousands of 
brochures eligible for the competition, 
the following were the winners.

More detail on these brochures is 
available on our website,  
www.iapbd.com

1st Place
Entered by Certified 
Folder Display 
Service Canada, 
British Columbia, was 
‘Landsea Tours’

2nd Place
Entered by Brochure 
Advertising Services, 
North Carolina, was 
‘North Carolina Zoo’

3rd Place
Entered by Certified 
Folder Display Service, 
California, was ‘Lake 
Havasu City’

4th Place
Entered by Brochure 
Distribution Services, 
Tennessee, was 
‘Ripley’s Aquarium 
of Smokies’

1st Place
Entered by Certified 
Folder Display Service, 
California, was 
‘Zipline Through the 
Redwoods’

2nd Place
Entered 
by Kenney 
Communications, 
Florida, was ‘iFly 
Indoor Skydiving’

1

1

2

2

3 4
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World’s Best Regional Brochures

Belgium: 
Entered by 
AEOLUS 
Productions, 
Belgium, was 
‘Bozar Expo 
Venetian 
and Flemish 
Masters’

Massachusetts:
Entered by 
Berkshire 
Brochure 
Display Service, 
Massachusetts, 
was ‘Schantz 
Galleries’

Monaco:
Entered by BHS 
Nice, France, 
was ‘Monaco 
Tours’

Brussels:
Entered by BHS 
Promotions, 
Belgium, was 
‘Tutankhamun’

Pennsylvania:
Entered by 
Brochures 
Unlimited, 
New York, 
was ‘Living 
Treasures Wild 
Animal Parks’

Toronto:
Entered by 
CTM Media 
Group Canada, 
Ontario, was 
‘BlackCreek 
Summer Music 
Festival’

Stanton, 
Missouri:
Entered by 
CTM Media 
Group US, 
Connecticut, 
was ‘Caveman 
Zipline’

Stirling, 
Scotland:
Entered 
by Direct 
Distribution, 
Glasgow, was 
‘Stirling - 
Scotland’s 
Heart’

Florida:
Entered by 
FPIS Brochure 
Distribution, 
Florida, was ‘Wild 
Florida Orlando’s 
Wilderness 
Airboat Ride’

Paris:
Entered by 
France Brochure 
System, France, 
was ‘Moulin 
Rouge’

Mexico:
Entered by Get 
It, Mexico, was 
‘VISA Go 
Cuidad de 
Mexico’

Lancaster, 
Pennsylvania:
Entered by 
Getaways 
on Display, 
Pennsylvania, 
was ‘Dutch 
Wonderland’

Ireland:
Entered 
by Glance 
Promotions, 
Ireland, was  
‘Birr Castle 
Demesne’

Alberta:
Entered by 
Interwest 
Brochures 
Alberta, Calgary, 
was ‘Jurassic 
Forest: Do 
Not Feed the 
Dinosaurs’

Banffshire, 
Scotland:
Entered by 
Landmark Press, 
Scotland, was 
‘Ballindalloch 
Castle’

Vermont:
Entered 
by PP&D 
Brochure 
Distribution, 
Vermont, was 
‘Cold Hollow 
Cider Mill’

Tennessee:
Entered by Print 
Distribution 
Service, Tennessee, 
was ‘Outdoor 
Megastore 
NOC’S Great 
Outpost in 
Gatlinburg’

Branson, 
Missouri:
Entered by 
Silver Dollar 
City Brochure 
Distribution 
Service, Missouri, 
was ‘Showboat 
Branson Belle’

Auvergne:
Entered by 
Touring 
Info Service, 
France, was 
‘Volcan De 
Lemptegy 
2011’

California:
Entered by 
Western 
Brochure / 
Certified Folder 
Display Service, 
California, was 
‘Eastern Sierra 
Visitor Guide’
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Nittany Valley Offset  
Brochure Printing & Design
1015 Benner Pike, State College
PA 16801-7319
Ph: (508) 421-9299. Fax: (508) 630-1687
Email: wmcinnis@nittanyvalley.com
www.tourismprinting.net

Demand Driven Displays 
Custom Displays
13257 Barton Circle, Whittier, CA 90605
Ph: (562) 941-6372. Fax: (562) 941-6584
Email: dbpop@earthlink.net
www.ddd-displays.com

Enterprise Fleet Management
Vehicle Leasing (US)
Ph: (858) 546-8200. Fax: (858) 546-8282
Email: sirus.r.karimi@erac.com
www.enterprise.com/fleets

Teldon Print Media  
Printing 
3500 Viking Way, Richmond, BC V6V 1N6
Ph: (866) 478-2445. Toll Free: 757-5540
Email: print@teldon.com
www.teldonprintmedia.com

BB&T-Tanner Insurance Services
Insurance Services
4480 Willow Road, Pleasanton, CA 94588
Ph: (925) 598-2062. Fax: (925) 770-1945
Email: tdaggett@bbandt.com
www.insurance.bbt.com

Rack Printing Services  
Printing
307-537 Heatherdale Lane,  
Victoria, BC V8Z 0A4  
Ph: (877) 544-0181  
Email: chris@rackprinting.com 
www.rackprinting.com

Foster Printing Service
Printing
4295 Ohio Street, Michigan City, IN 46360
Toll Free: 800 382-0808. Fax: (219) 561-2012
Email: pauld@fosterprinting.com
www.fosterprinting.com

Nomad Mobile Guides
Mobile Travel Applications
2270 Kraft Drive, Suite 1400, Blacksburg,  
VA 24060
Toll Free: 800 791-1563. Ph: (540) 443-6521
Email: info@nomadmobileguides.com
www.nomadmobileguides.com

Automotive Resources International
Vehicle Leasing
4011 Leadenhal Road, Mount Laurel, NJ  08054
Ph: (856) 778-1500. Fax:  (856) 914-7565
Email: tklym@arifleet.com
www.arifleet.com

Drive21 Inc
Graphic & Display Design
793 Broadway, New York, NY  11217
Ph: (212) 979-0300. Fax:  (212) 777-6888
Email: warren@drive21.com 
www.drive21.com

Our allied members are committed to the travel industry and understand the 
business needs of the clients of the association’s members.

Have you ever logged onto  
www.iapbd.com? The website won’t 
take long to surf through and within it 
there are some great resources to help 
your business. Check out the list below, 
and then go online to view them.

Rate Your Brochure
You spend a lot of money designing and 
printing your brochures. The end result 
you are looking for is pick-up and more 
business. You can rate the chances of your 
brochure being effective by answering 10 
simple questions. You may then possibly 
use the results to increase your brochure’s 

effectiveness.

Brochure 
Design Tips
If you want 
to fully 
maximize 
your 

brochure’s effectiveness then this YouTube 
video will guide you through the many items 
you need to think about and incorporate 
within your design. If you really want your 
brochure to bring you  business then you 
must make sure it fully does its’ job.

The Power of Brochures
Did you know that 6 of 10 visitors consider 
changing their travel plans — After picking 
up a brochure from a display rack, while 
they are on holiday? This YouTube summary 
of international research from Professor Ian 
Cross of Bentley University is a ‘must view’ 
item. One of the more striking findings is 
that the power of brochures has increased in 
recent years for visitors during their holiday.

Intro To Social Media
This YouTube video introduces the power 
of the new social media networks that 
are setting up and 
linking millions. Some 
attractions are already 
aware of the power of 
social media networks. This video guide will 

explain why everyone should have a presence 
on them. 

Stored Brochures Win No Business
One of the most simple resources on the 
www.iapbd.com website is a listing of the 
brochure display member companies. These 
companies are all committed to the travel 
industry, agree to abide by ethical standards 
and operations, and offer the most cost 
effective mechanism for making sure that 
the brochures you invest so much money 
and hope in are available to your potential 
customers.

Research reports on the effectiveness  
of Brochure Display
Brochures are a tried, trusted, understood, 
and portable means of communicating 
your product offerings. For visitors they are 
the most important source of information 
during their holiday, surpassing all other 
media avenues. Research reports on their 
effectiveness are available from the ‘downloads’ 
section of the association’s website.
www.iapbd.com

Online Resources

Support our Allied Members



Don't forget to print...

A visitor has just picked up your 
brochure from a hotel display rack.  
After a quick look, the visitor may 
turn to the concierge or front-desk 
staff to inquire whether your business 
is worth their time and effort.

 These key personnel – or “influencers”, 
may reply “Yes, it’s a great place!” or “I’m 
not sure, I’ve never been there.”  Right at 
that moment, the sale can be made – or 
lost.

 You need to be sure the influencer 
response is a positive one.  You can do 
this by reaching out and inviting key staff 
at visitor locations to experience your 
product or service first-hand – and your 
brochure distribution service personnel 
can help!

Potential influencers are often hard to 

access – but fortunately your distribution 
company has an ongoing relationship with 
them, and can make sure your invitation 
and information gets to the right person at 
each location.

IAPBD distributors recommend that 
brochure advertisers create a letter of 
introduction and accompanying VIP 
Passes for the concierge or front-desk 
staff.   Then, ask your distributor to deliver 
them to these key influencers at each 
location where your brochure is on display 
during their next visit.  This way, you reach 
hundreds of potential influencers with 
minimal effort and expense.

Best of all, this simple step will reinforce 
your advertising message and maximize the 
effect of advertising’s most powerful ally – 
word-of-mouth!

Influencing the Influencer

Design: www.OpticNerve.ie

When you are writing and designing 
your visitor rack brochure, don’t forget to 
print the following information. It’s easy 
to include, helps the reader in a big way, 
and helps deliver you more business! This 
is just a sample list. Ask your brochure 
distribution company for more tips.

1. Put your name at the top of the back 
of the brochure in case a visitor puts 
your brochure reverse side down, or 
reverse side back in a rack.

2. Print your GPS address… 
every time.

3. Is your telephone number not just on 
your brochure, but is it easy to find 
and easy to read?

4. What about your email address?
5. Your website address may not be the 

same as the brochure heading. Make 
sure it is printed and easy to find.

6. Print a location map. You may even 
need to print a region map with a 
local inset map. Make sure you show 
on the map landmarks the visitor will 
see as they make their way to you.

7. A picture tells a thousand words. Make 
sure yours is telling a good thousand 
words.

95

This newsletter was produced with 

the support of Nittany Valley Offset. 

Further information can be found at 

TourismPrinting.net or call 508-421-9229.

What research  
has said about 
brochure display

‘Once travellers leave home, brochures 
become the top planning tool.’ Dr. Patrick 
Tierney, Professor, San Francisco State 
University

52% use brochures to help in their decision 
making process or to find up to date 
information, as well as special offers, Professor 
Ian Cross, Bentley University, MASS

63% appreciate the convenience of brochures 
located in display racks in order to learn 
about local attractions. Professor Ian Cross, 
Bentley University, MASS

40% of visitors would extend their stay, or 
return, after reading new information about 
a location in a tourist brochure. Professor Ian 
Cross, Bentley University, MASS

78% of Montana visitors used brochure 
display racks during their holiday trip. Dr. 
Norma Nickerson, Professor, University of 
Montana

46% of visitors say LePal’s tourist brochure 
was the number 1 influence for visiting the 
attraction. Kheolia Opinion and Market 
Research

64% of visitors made a plan to visit an 
attraction as a result of picking up a brochure 
while on holiday. Professor Ian Cross,  
Bentley University, MASS

73% of visitors on holiday reported 
brochures from display racks as their most 
frequently mentioned media, compared to 
32% who reported tourist offices. Professor 
Ian Cross, Bentley University, MASS


