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eff ortless casting that also allows 
you to gain more distance with 
ease… until they have tried it.”

With this notion in mind, 
Darrin and his four-strong 
team at EFTTEX took the 
decision to sponsor the event’s 
demonstration casting pool and 
show the European trade exactly 
why the system is becoming so 
popular. " ree times a day for 
the three days of EFTTEX, 
AT’s Ben Stein took some 

Just when the team from American Tackle thought the buzz 
surrounding its innovative MicroWave guide system couldn’t get any 

better, the publicity express train stopped in Vienna for EFTTEX 2013. 
The results confirmed that the product definitely lives up to its hype.

to showcase the product in a 
new way via its MicroWave 
Challenge, the system really 
took off .

“It’s a cliché, but the 
MicroWave line control system 
is something you really do 
have to see to believe,” explains 
Darrin Heim, AT’s vice-
president of sales and marketing.

“People truly don’t appreciate 
that this guide system results 
in instantly smoother and more 

The ongoing success story 
of the MicroWave line 
control system has been 

nothing short of phenomenal for 
US-based component company 
American Tackle (AT) over the 
past year. " is revolutionary 
system utilises a simple idea to 
off er big benefi ts to anglers and 
has been systematically causing 
shockwaves in tackle markets 
all over the world. Last year at 
ICAST 2012, when AT decided 

MicroWave-equipped rods down 
to the casting pool and watched 
the reaction of angling retailers, 
wholesalers, distributors and 
fellow manufacturers as they saw 
the benefi ts of the MicroWave 
system fi rst hand.

" e decision to bring the 
challenge to Europe proved to 
be a masterstroke by the AT 
team, as the company picked up 
the prestigious Innovation of the 
Year Award at the EFTTEX 

Europe accepts the 
MicroWave Challenge
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annual Best New Product 
Awards as voted for by a panel 
made up of the global angling 
press. 

“Winning this award is 
a crowning glory for our 
company,” says AT president 
Joe Meehan.

“Many long hours of theory, 
design and physical testing 
has resulted in possibly the 
most dynamic guide-train 
development to date.

“After 25 years in this 
industry, it is just fantastic to get 
something back for all of our 
hard work. It’s a true honour 
and achievement that we are all 
hugely proud of.”

" e exhibition also marked 
the unveiling of several new 
rods featuring the guides from 
a host of global companies that 
have partnered with AT. Strike 
Pro/CWC, Snowbee, Recast 
and Anka Tackle all introduced 
new rods featuring the guides at 
EFTTEX, making them more 
accessible than ever to European 
anglers.

“We have tried to use an 

all-encompassing approach to 
the promotion of these guides,” 
continues Darrin. “We know the 
product speaks for itself in terms 
of performance and innovation 
but you can’t rely on it to 
promote itself on that alone.”

AT’s advertisements have 
been ever present in angling 

magazines around the world, 
while it has also adopted a very 
targeted electronic promotion 
method with its ‘Wrap Up’ 
e-mail newsletters.

" e company has also always 
adopted a truly global business 
plan, which has seen it exhibiting 
at shows worldwide, creating 
precise sales strategies for all 
sectors of the market (from 
manufacturers, to wholesalers 
to retailers). It has even set up 
its own subsidiary company in 
China to ensure it is working 
with the best rod builders.

“We have tried to cover 
every aspect of the market with 
our business plan because our 
product is applicable in so many 
ways,” says Darrin.

“For so many years now people 
have used traditional guides from 

the same brands because they 
just think that they should. So 
often, people have no idea how 
much the components you use 
on a rod aff ect both its and your 
own angling performance.

“It is fantastic to see that 
people are starting to challenge 
what is considered the norm in 
rod guides and are looking to 
products like the MicroWave 
guide system, and seeing that 
they actually perform so much 
better.” TTW
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Delighted faces were the norm for Europeans 
trying the MicroWave system for the ! rst time.

(L to r) Ben Stein, Joe Meehan and Darrin Heim proudly show 
off their Innovation of the Year Award at EFTTEX 2013.

Brands including Strike Pro, Anka, Snowbee and 

Recast are now producing rods with MicroWave.
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