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We think MicroWave 
will be on every rod 
of consequence in the 
near future.” That’s the 
bold but confident  

prediction of Joe Meehan, President of Ameri-
can Tackle, the company behind the guide 
system that has won awards at the world’s 
two biggest trade shows this summer.

The system was voted Innovation of the 
Year at EFTTEX in June, before winning the 
Best Accessory category at ICAST, prompting 
Meehan to hail it as the best new product to 
come along in 40 years.

“These awards will be front and centre in 
all our marketing for the next 12 months. We 
aim to show the world this product is for real 
and they need to take a hard look at it,” he 
said. “MicroWave is a game changer, a para-
digm shift and a milestone all rolled into one.

“We will always mark this time as the 
birth of the MicroWave era. It is exciting to 
imagine the possibilities. We have some great 
leads and hope to land some of the premier 
accounts in the industry.

“All the major rod companies have been 

taking demos, samples and requesting 
quotes. People we only dreamed of doing 
business with have been regular visitors to 
our booths.”

American Tackle believes Europe and Asia 
will be responsible for 25% of MicroWave 
sales in the next year, so victory in Vienna 
could not have been more timely. 

“Dan Paluch is leading the way for us in 
Europe and is doing for us what he did for 
PowerPro. He has been key to putting us on 
the map in Europe.”

Manufacturers including Snowbee, CWC/
Strike Pro, Recast and Anka launched Micro-
Wave guided rods in Vienna and reported 
a good response to their products, with 
Snowbee finishing second in the new Best 
New Rod category.

A similar reaction from the industry in 
Vegas has convinced Meehan that the party 
has only just started. Though he says it is too 
early to comment fully, he hints that some of 
the trade’s major rod brands will be wearing 
MicroWave guides before too long.

‘We have so many deals cooking right 
now,” he enthuses. “The largest brands in the 

microwave era  
is just beginning

innoVaTion oF THe Year
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the American tackle 
team celebrate their 
success at eFtteX. From 
left: dan Paluch, darrin 
Heim, Joe Meehan and 
Ben stein.

Left: Zeljko Miskatovic 
(snr) and Zeljko Miska-
tovic (jnr) introduced 
ANdA sport to visitors 
at eFtteX by winning 
the Best New Accessory 
category.

ANDA puts trade on red alert

world were impressed by what we have and 
asked for samples and pricing. MicroWave is 
changing the way people design fishing rods. It 
is truly revolutionary and everyone we talked to 
at the shows now realises that. It makes such 
a huge difference in rod performance that it 
cannot be denied. Anything that happens from 
here on out won’t surprise me.” 

The MicroWave Challenge, which invited 
visitors to try the system on the casting pond, 
was a key factor in converting doubters into  
potential customers. “Some saw it as a  
gimmick, but once they took the Challenge 
they changed their minds,” said Meehan. 

American Tackle is looking at expanding the 
system across other fishing categories. Systems 
for carp, feeder, surf, inshore, micro 
and coarse rods in spinning and 
casting are currently being developed, 
as well as applications for fly. Extra 
materials and colour options will  
also be added.

EFTTEX newcomer, ANDA Sport, found 
the best possible way of introducing itself to 
customers – landing a prize at the Best New 
Product Awards.

Chief Developer and owner Zeljko Miska-
tovic believes it has helped put the German 

electronic company firmly on the fishing 
map. He said: “EFTTEX is the best thing that 
has happened to ANDA Sport and winning 
the award for our bite alarm was the icing on 
the cake.”

ANDA took the award in the Best New 
Accessory category in 
Vienna for the ground-
breaking indicator that can 
be controlled at distance 
by a smartphone app. 
Miskatovic added: “Our 
aim at EFTTEX was to meet 
people and show them 
what we have to offer. We 
are a young company and 
no one knew about us be-
fore Vienna. That changed 
after winning the award. 
It was a big surprise to us 
because we were up against 

a lot of established companies and the 
competition was fierce.

“After the Gala Evening we had a lot 
of visitors to our booth who wanted to see 
the product. It was a fantastic introduction 
for us. Winning an award at EFTTEX is a 
prestigious recognition. It is a fact – not some 
words on an advertisement. It will be a great 
promotional tool for us as we continue to 
build up awareness of the product.”

The bite indicator and app was developed 
by Miskatovic and his father, Zeljko (snr) 
to prevent either of them having to venture 
out into the cold to check on a bite. “At first 
people were very sceptical about the whole 
concept, but winning the 
award has helped silence the 
doubters and made the hard 
work in the development of 
the product worthwhile,” 
added Miskatovic.
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