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American Tackle was delighted following its success in the Fishing Accessory  
category at ICAST – the win coming back-to-back with success at EFTTEX to  
confirm the superiority of the MicroWave Guide system across the US and Europe.

Joe Meehan said: “A second award within six weeks of each other across  
two continents validates everything that we believe to be true – that the  

Guide System is the best thing to come along in 40 years.”
• See page 57 to read more on American Tackle’s double delight.

Bass Pro Shops – one of America’s  
largest outdoor retailers – has added 
five more products from the Halco 
Tackle Company range to its portfolio.

The addition of more lures from the 
Australian company’s line-up is further 
evidence of its growing stature in the 
North American marketplace.

Halco’s Marketing and Product 
Development Manager, Tim Carter, 
told Angling International: “Having 
product in stores like Bass Pro gives us 
a credibility factor that the company 
can build on.

“Our presence in the American 
market is growing all the time and will 
continue to have a major significance 
for our business. It also allows us to  

ICAST Soft Lure Award 
winner now looking  
beyond North America
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American dream for the American Tackle team. 
Pictured (from left) are: Derwood Roberts, 
Hunter McKamey, Ben Stein, Mick Hinton,  
Joe Meehan, Dan Paluch, Darrin Heim and 
Gerald Cong.

Tim Carter and Neil Patrick, of Halco Tackle 
Company: in America for the long haul. 

Lunkerhunt, an ICAST New Product 
Showcase winner two years in a row, 
is looking to extend its distribution 
network. 

The Toronto-based company, which 
won the Best of Show – Soft Lure 
Award at the 2013 ICAST show in 
Las Vegas with its Lunker Frog, has 
secured additional funding as well 
as increased distribution capabilities 
though its merger with BG  
Distribution and Marketing. 

The goal of the union was to create a 
seamless export business into Europe, 
Japan as well as other international 
markets. Lunkerhunt’s Founder David 
MacDonald told Angling International: 
“Lunkerhunt has been in business for 
12 years, but I had grown the company 
as far as I could and exhausted my 
distribution capabilities.

“BG Marketing & Distribution has 
created an infrastructure for Lunkerhunt 
that will enable us to grow further 
and realise the global potential of the 
company.”

Jonathan Goldfarb, President of 
BG Distribution & Marketing, added: 
”David is very passionate about the 

Four lure awards in a row has 
cemented the reputation of 
Koppers as a premium salt and 
freshwater lure brand. 

This year’s success – the new 
concept LIVETARGET Baitball 
– follows in the footsteps of 
the LIVETARGET Hollow Body 
Frog (2010 Soft Lure winner), 
LIVETARGET Hollow Body Field 
Mouse (2011 Soft Lure) and the 

Popper Frog (2012 Hard Lure).
Lead Designer Tobias Wiegand said: 

“It has been an incredible run for  

Koppers and truly demonstrates the 
quality and innovation of our products.”

He added that the latest winner is a 
new concept lure that is created with 
several fish within it to created the look 
of a ball of baitfish.

“It is an exciting idea that can be 
applied to other lures – we are  
looking forward to developing the 
theme further,” he said.

Johnathan Goldfarb (left) and David MacDonald, of Lunkerhunt, with the Soft Lure 
Award the company won at ICAST. “It will help us extend our reach,” says MacDonald.

business and is a great asset. However 
the growth of the company was organic 
before we got involved. With our distri-
bution expertise we have the ability to 
take the company forward. It is a great 
fit for us.”

The company’s ambitions have not 

been harmed by its latest success at 
ICAST. MacDonald added: “We are 
delighted to have won the award for a 
second year running. The recognition  
it has brought to the company will  
help us as we continue to extend our 
market reach.”
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access the South American market 
which is a very exciting door to open.”

Halco made its debut at ICAST in 
1991 and has been a regular at the 
show for the last five years. Carter said: 
“America is the biggest market in the 
world and the hardest to break into. 
That means committing to shows like 
ICAST and demonstrating that you are 
in it for the long haul. 

“America is a very competitive  
market so you have to sell yourself  
as an ongoing concern that can  
guarantee a reliable and constant  
supply of product.”

Koppers designers celebrate another ICAST 
success for the company. From left: Brad 
Vanreenen, Tobias Wiegand and Vince Perri.

Western Filament celebrated its 
75th anniversary at ICAST with a 
party for selected guests – and 
received special recognition from 
a longstanding customer. Marcus 
Vaska, Global Sales Director,  
Advanced Fibers and Composites, 
at Honeywell, which has been 
supplying the company with its 
Spectra® Fibre for over ten years, 
presented Western Filament Presi-
dent Rex Nelson with a souvenir to 
mark the company’s achievement. 
Vaska said: “We are very proud to 
have been associated with West-
ern Filament for over a decade. 
Rex has a great team there.”


