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NEWS RELEASE 
 

Embargoed until 10 p.m. on April 25: 
 

24th ANNUAL SASKATCHEWAN TOURISM AWARDS  
OF EXCELLENCE CELEBRATED 

 
REGINA – Saskatchewan’s tourism sector honoured businesses and individuals at the 24th annual 
Saskatchewan Tourism Awards of Excellence Gala, which was celebrated in Regina on April 25 at the 
Conexus Arts Centre.   

 
“It is a distinct pleasure for Tourism Saskatchewan to host this annual showcase of our sector. The 
Saskatchewan Tourism Awards of Excellence shine a spotlight on some of the province’s most innovative 
and visionary tourism entrepreneurs, and on businesses and attractions that experienced tremendous 
success in 2012,” Pat Fiacco, CEO of Tourism Saskatchewan, said. “At the heart of the awards 
celebration are the people in tourism, whose spirit, dedication and commitment to great service 
translate into remarkable experiences for our visitors. Tourism Saskatchewan extends congratulations to 
all of the recipients and nominees.”  
 
A 12-person tourism sector committee selected the 42 finalists and 14 award recipients from more than 
110 nominations. The Chairman’s Lifetime Achievement Award recipient was selected by Jack Brodsky, 
Chair of Tourism Saskatchewan’s Board of Directors.   

 
The winners of the Saskatchewan Tourism Awards of Excellence for 2012 are: 
 

 Business of the Year Award 
(Over 50 Full-time Employees) 
Sponsored by The Western Producer 
 
Mosaic Place, Moose Jaw 
Located in the heart of historic Moose Jaw, Mosaic Place is an impressive entertainment facility 
that opened in September 2011, as part of a multiplex with the 120,000-sq. ft. Moose Jaw 
FieldHouse. Mosaic Place features a 4,465-seat entertainment/sports bowl, eight-sheet curling 
centre, individual meeting areas, full restaurant/lounge, and retail space. In 2012, Mosaic Place 
attracted 10 major entertainment acts, including John Mellencamp, Paul Brandt, Cesar Millan, 
the Dog Whisperer, and the Moscow Ballet. To top off the year, the facility hosted the Capital 
One Canada Cup of Curling in November. In total, Mosaic Place attracted over 650,000 patrons 
in 2012, with the national curling event drawing in over 33,000 fans. 



 Business of the Year Award  
(Under 50 Full-time Employees) 
Sponsored by The Western Producer 

 
Shearwater River Cruises, Saskatoon 
The Shearwater brand had already been in business offering boat tours in Saskatoon for 15 
years when, in 2012, the company launched The Prairie Lily, an iconic-styled riverboat. The Lily, 
as she has become affectionately known in Saskatoon, carries up to 120 passengers (80 seated) 
over two decks and includes an air-conditioned and heated saloon. The new riverboat caters to 
corporate and private events, dinners, entertainment nights and weddings, as well as offers 
daily sightseeing cruises. In her first year of operation, The Lily more than doubled the seasonal 
passenger count and revenue numbers, carrying a total of 16,023 passengers. 
 

 Event of the Year Award  
(Budget Over $20,000)  
Sponsored by The StarPhoenix/Leader-Post 

 
Canadian Western Agribition, Regina 
The Canadian Western Agribition (CWA) is the largest show of its kind in Canada, attracting 
125,000 visitors from over 65 countries on an annual basis. Over the last 43 years, CWA has 
created and maintained a hospitable and entertaining atmosphere to market Canadian 
agriculture products and expertise to the world. Over 200 staff and 400 volunteers work 
tirelessly to accommodate a variety of requests and showcase Saskatchewan hospitality at its 
finest. Along with an extensive agricultural trade show, the CWA also features the Canadian 
Cowboys’ Association Finals Rodeo, family-oriented activities, including the Family Ag Pavilion 
and the First Nations Pavilion, and a strong educational component. 
 

 Event of the Year Award  
(Budget Under $20,000) 
Sponsored by The StarPhoenix/Leader-Post 

 
Bazaart, Regina 
Over its 40 years of operation, Bazaart has become a cultural institution in Regina. Every year, 
the event attracts thousands of spectators, volunteers and talented artisans. Along with 
established and emerging artists, Bazaart features local food vendors and provides a stage for 
local musicians through a partnership with the Regina Folk Festival. Visitors can grab a tasty 
treat (chocolate dipped frozen cheese cake on a stick is a crowd favourite) and relax on the 
grassy area as they listen to the tunes. Coupled with an increasing number of buskers, this new 
partnership gives local musicians a stage, creating the perfect soundtrack for the day. The one-
day outdoor event nets more than $50,000 in support of programs for youth and families and 
the presentation of critically acclaimed exhibitions at the nationally recognized MacKenzie Art 
Gallery. 
 
 
 
 
 
 



 Fred Heal Tourism Ambassador Award 
Sponsored by Wanuskewin Heritage Park 

 
Jori Kirk, Cypress Hills Eco-Adventures, Cypress Hills Interprovincial Park 
Jori Kirk is the President/CEO and Founder of Cypress Hills Eco-Adventures. Open since July 2011 
and located in Cypress Hills Interprovincial Park, the company is one of the newest and most 
unique tourism businesses in the province. Following university, Kirk left a promising career in 
Alberta to move back to Saskatchewan to start the company. His motivation stemmed from a 
desire to give people a Saskatchewan experience that they did not know existed. As passionate 
as he is about his company, Kirk radiates enthusiasm for the Cypress Hills. Beyond Cypress Hills 
Eco-Adventures, he is the interim marketing coordinator for the Cypress Hills Destination Area, 
mentors other young entrepreneurs and professionals in the area and passionately shares his 
story and love for the region during numerous speaking engagements. 
 

 Gil Carduner Marketing Award  
(Budget Over $20,000) 
Sponsored by SaskTel 

 
Tourism Saskatoon – Saskatoon is Calling, Saskatoon 
Tourism Saskatoon introduced its new Saskatoon is Calling campaign during the Canadian 
Society for Association Executives’ National Conference, held in Saskatoon. This led to the 
implementation of a fully integrated campaign across all markets and in a wide variety of media 
throughout 2012. Saskatoon’s destination marketing organization recognized the province’s 
economic stability, increase in Saskatoon’s airport passenger traffic and hotel occupancy rates, 
and decided to take an integrative yet creative approach to selling Saskatoon. The platform of 
the campaign is to tell the world about the benefits of hosting an event in one of Canada’s 
fastest growing cities. In this way, Tourism Saskatoon was able to reignite their vision: 
“Saskatoon is a top-of-mind Canadian tourism destination.” 
 

 Gil Carduner Marketing Award  
(Budget Under $20,000)  
Sponsored by SaskTel 

 
Tourism Yorkton – Where Good Things Happen, Yorkton 
Tourism Yorkton’s Where Good Things Happen campaign was an innovative and creative 
marketing initiative that brought together an exciting combination of product and partners. It 
integrated all Yorkton marketing and programs into a collective campaign to promote the area 
as a four-season family destination. The campaign incorporated packaging, partnerships, 
traditional and non-traditional marketing activities. It was a collaborative initiative that worked 
with members and non-traditional partners, using multiple marketing activities and resources. 
As a result, overnight stays and expenditures increased in the area, along with an increased 
number of meetings/conventions/special events and local awareness. 
 
 
 
 
 
 



 Human Resource Development Award 
Sponsored by Transcontinental Printing 

 
CAA Saskatchewan 
Over the past two years, CAA Saskatchewan’s goal has been to provide customer service 
excellence and relevant sales, translating into a higher level of engagement and satisfaction for 
both employees and customers. CAA Saskatchewan strives to be an employer of choice and 
create an environment where employees’ actions align with business goals, employees feel 
appreciated and valued and their contributions are recognized and rewarded. In order to meet 
this goal, CAA Saskatchewan offers a range of benefits, including an extremely competitive 
compensation package, a full complement of health and insurance benefits, including paid sick 
and personal leave, a company-sponsored pension plan, personal and professional  
development, cross-training opportunities and various staff recognitions and incentives, 
including service rewards. 
 

 Land of Living Skies Award 
Sponsored by Saskatchewan Arts Board 

 
Sturgeon River Ranch, Big River 
Sturgeon River Ranch has become a leader in sustainable tourism delivery in Saskatchewan. The 
ranch is a reflection of the ideals and aspirations of owner Gord Vaadeland. Vaadeland is the 
Executive Director of the Sturgeon River Plains Bison Stewards and the Saskatchewan chapter of 
the Canadian Parks and Wilderness Society, and he sits on committees dedicated to woodland 
caribou recovery and management and watershed awareness. Vaadeland’s vast experience in 
the conservation, protection and responsible use of our natural resources is deeply embedded 
into everything done at the ranch. While visiting Sturgeon River Ranch, guests participate in 
hands-on activities that teach them about the ecosystem of the area and allow them to 
appreciate its beauty. The ranch is also home to Canada’s only herd of Plains bison that are 
allowed to wander freely and unfenced within the animals’ natural range. 
 

 Online Marketing Award 
Sponsored by Saskatchewan Indian Gaming Authority 

 
Lloyd Lake Lodge, Lloyd Lake, Northern Saskatchewan 
Since purchasing Lloyd Lake Lodge in January 2012, the Uniat brothers have enhanced 
Saskatchewan’s visibility as a tourist destination by developing a strong and consistent brand 
across multiple social media platforms and working diligently to raise the profile of the lodge 
and northern Saskatchewan. Through their online efforts, they became part of a team consisting 
of National Hockey League stars, an online fishing marketing company (National ProStaff), a 
fishing megastore (SAIL), and Outdoor Canada, the country’s premier hunting and fishing 
magazine. The campaign had an estimated total reach of 2 to 2.45 million people. 
 
 
 
 
 
 
 



 Rookie of the Year Award 
Sponsored by Saskatchewan Chamber of Commerce 

 
Lloyd Lake Lodge, Lloyd Lake, Northern Saskatchewan 
Fulfilling a boyhood dream, brothers Derrick and Desi Uniat bought Lloyd Lake Lodge in northern 
Saskatchewan in January 2012. When they purchased it, the lodge that had operated since the 
1960s had served primarily as a base for bear hunting. Their daring dream and daunting vision as 
to transform the aging facility into a comfortable, luxurious experience for their guests, 
pampering them with amazing fishing and scenery, fine dining and modern accommodations. 
Just one year later, the Uniats have overcome enormous obstacles, generated countless creative 
ideas, and accomplished more than anyone thought possible. Lloyd Lake Lodge is exactly what 
they dreamed it could be, and an 82 per cent rebooking rate for 2013 is a promising indicator 
that the brothers’ dream is translating for their guests. 
 

 Service Excellence Award (Business) 
Sponsored by Casinos Regina and Moose Jaw 

 
Fir River Ranch, Hudson Bay 
In operation since 2007, Fir River Ranch is an award-winning bed-and-breakfast establishment 
that strives for excellence in all aspects of its business. Audrey Stauber and Perrie Pszmul, 
owners and operators of the Hudson Bay-area tourism operation, have combined their talents 
to produce an unforgettable experience for their guests. As an experienced chef, Stauber 
prepares excellent food for visitors, while Pszmul provides his services as a guide for hunters 
and ATV enthusiasts. Since opening its doors, Fir River Ranch has expanded from two guest beds 
to an impressive accommodation with two additional bedrooms in the main house, two guest 
cabins, and a shower/bath/laundry house. Stauber and Pszmul are prepared to go the extra mile 
to accommodate visitors and make them feel truly welcome. 
 

 Service Excellence Award (Individual) 
Sponsored by Canalta Hotels 

 
Krista Berg, Cypress Hills Eco-Adventures, Cypress Hills Interprovincial Park  
Responsible for first impressions, tour safety and operations, Krista Berg has worked as a 
Canopy Tour Guide with Cypress Hills Eco-Adventures for the past two seasons. As a 
professional guide, Berg offers a thrilling interpretive experience as guests soar through the air 
on a zipline over the lodgepole pine forest in Cypress Hills Interprovincial Park. A graduate of the 
experiential tourism and outdoor leadership program at Medicine Hat College, Berg is 
passionate about the tourism industry. Her professional approach to her job, dedication and 
leadership, and consistent positive attitude has been an integral part of Cypress Hills               
Eco-Adventures’ success. Back in the trees in 2013, Berg will be filling a new role with the 
company – Lead Guide/First Responder. 
 
 
 
 
 
 
 



 Travel Media Award 
Sponsored by Phoenix Group 

 
Bobbie Hasselbring – Collection of Saskatchewan-based stories (realfoodtraveler.com, 
vacay.ca), Beavercreek, OR 
Bobbie Hasselbring is an award-winning travel and food writer who writes prolifically about 
Canada. Her writing has been honoured by the Canada Tourism Commission, Canada Food Day, 
American Heart Association, Council for the Advancement and Support of Education (CASE), the 
Rx Club and others. Her work has appeared in regional, national and international publications. 
Hasselbring travelled to Saskatchewan in 2012 and participated in a variety of Saskatchewan 
experiences. Her pieces include “The 24-Hour Royal Canadian Mountie,” “Hotel Saskatchewan: 
Royal Elegance in Regina” and “Italian Star Deli, Regina, Saskatchewan: Authentic Italian 
Deliciousness” on realfoodtraveler.com and “Why Regina is the New Foodie Hot Spot” on 
vacay.ca. 
 

 Chairman’s Lifetime Achievement Award 
Sponsored by Tourism Saskatchewan 

 
Todd Brandt, Tourism Saskatoon, Saskatoon 
Todd Brandt is the President and CEO of Tourism Saskatoon. Brandt’s career in the tourism 
sector began in the early 1980s when he worked as a Heritage Interpreter and Environmental 
Educator at Saskatchewan Provincial Parks and outdoor camps around the province. He worked 
at the Meewasin Valley Authority for 14 years, developing natural and cultural heritage 
programming at various sites. Brandt has also served on a number of boards, including the 
Canadian Sports Tourism Alliance. Some of his proudest achievements include: creating 
Saskatoon Sports Tourism and serving as its Managing Director for 11 years; helping the 
accommodations industry achieve the Highest Hotel Occupancy Rates in Canada for the last five 
years; and sitting on more than 20 major event bid committees for Saskatoon and Saskatchewan 
events.  
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For more information, contact: 
 
Regan Mathiason 
Communications and Marketing Specialist 
Tourism Saskatchewan 
Regina   
Phone: 306-787-7815 
Cell: 306-529-0162 
Email: regan.mathiason@sasktourism.com 
 
 
 

 


