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Our global reach 

Travelport services more than 67,000 agencies in 160 countries  

and  in 29 languages  

 

• 350 participating airlines 

• 6 billion+ stored airfares  

• 46m air searches  
every day 

• 1.8 billion messages  
daily 

Air Hotel   Car 

• Over 25 car rental 
companies across 
30,000 locations 

• 17million car rentals 
booked annually 

• $3.8bn revenue per 
annum 

 

• 96,500+ hotel properties 

• 430+ hotel brands 

• 310 hotel chains 

• 26m hotel rooms booked 
annually 

 

 



GDS agency and corporate customers 
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67,000+ travel agencies worldwide 

Global Corporate 

Agencies 
Leisure & Corporate Agencies 

Online Travel Agencies 

Corporations 

http://www.uk.fcm.travel/eng/home.html
http://www.nwbusinessclub.com/pictures/portman.jpg


 
What’s driving the future landscape 

of travel and which trends will 
impact the future face of travel 

 

•       Who is travelling? 

 
 

Where they are going? 

 

 

         How are the trends evolving? 
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The next generation are likely to 
be even more technology 

engaged… 

6 

* In tablet owning households with children under 12 years old 

7 out of 10 
children are 

using Tablets*  

65% 62% 

50% 

38% 

18% 

25 years or less between 26-35 years between 36-45 years Between 46-60 years Over 60 years
0%

20%

40%

60%

80%

I consider my mobile phone/smartphone to be my Personal Travel 
Assistant/Companion 

Source: Travelport itinerary solutions end traveller study 

Sample: 2588 

Source: MDG 



The Mobile internet is becoming 
the sole or primary access method 

for many  
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Source: On Device Research 
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Source: Vincenzo Consenza vincos.it, Google Trends for Websites 

Social Networking facilitates greater sharing 
Facebook has established its leadership position by finally 
conquering the Netherlands, Brazil and Japan 

World Map of Social Networks, June 2012 

Search 

Shop 

Buy 

Share 



Data keeps growing – no signs of 
slowing down  
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The amount of digital data will grow 
50x over the next 10 years 
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Storing data has been cheap 

…so everything gets stored 

Finding what you need 

becomes more of a challenge 
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Consumers are increasingly becoming confused with the 
amount of information  on the Web… 

Before a first transaction,  

on average consumers were 

shopping: 

 

 

          Travel sites 

 

 
              Days 

22 

29 

will commit a whole day to 

researching flights and / or  

accommodation 

14% 

over 

Source: Google / Comscore 
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And Search will need to evolve and 
bring more relevance results  to 

the consumer 

Basic Parameter Based 

Search Full Text 

Search has been focussed  
around Origin / Destination 

It will need to evolve in pursuit of 
relevance and context to improve 
acquisition and conversion rates 
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Likely or very 

likely to share 

travel plans via 

social media 

 
Travelport commissioned research of 2578 leisure 

travellers across 8 markets (US, UK, Canada, 

Australia, India, France, Germany, UAE) 

 

Social media is a common travel theme for the 

digital native… 

• Jane & John are friends on Facebook 

• Jane lives in Scotland  

• John lives in London 

• Both would like to go somewhere together  

• A Facebook conversation sparks a spontaneous thought 

Travelport e-volve Facebook app 
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“ we’ve been talking about a 
weekend trip in Europe.  

This has given me a good idea 
-  Combine the trip with 
something we are both 

interested in – like the Tintin 
Museum” 

“The app has automatically 
identified where Tintin 

Museum is and served up 
the best Air, Low Cost 

Carrier and Rail options to 
get the two friends there” 
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