2012 Spring Brand Campaign AVIVA

As you focus on growing relationships and serving your clients, we are dedicated to
helping you develop your business by expanding our brand awareness.

To share the Aviva story and further build brand recognition, we are continuing
television advertising on a variety of stations as well as providing you with useful
sales tools when meeting with your client.

Here's where you'll find us!
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Visit avivausa.com/promotion to access Wellness for Life® tools
ﬂ and resources to build your business.
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http://www.avivausa.com/promotion



