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Once again, the 2012 edition of Invest in British Columbia, the 
official magazine of the Economic Development Association of B.C. 
(EDABC), will be produced in partnership with Business in Vancouver 
Magazines.

The partnership harnesses BIV Magazines’ proven editorial expertise 
with the EDABC’s extensive networking and distribution capabilities. 



advertorial opportunity: 

■  Cities, towns, districts, regions and municipalities.  
(EDABC members)

■  Purchase a regular display ad in full colour e.g.:  
full page, 1/2 page or 1/4 page and receive equal  
advertorial space.

Population: 32,000

Whether you want to expand your business or enjoy the fruits 
of your labour in retirement, there are many reasons to make 
the Shuswap your personal, or business home. The Shuswap 

is situated in south-central British Columbia midway between 
Vancouver, BC and Calgary, Alberta. The Trans Canada Highway and 
Highway 97 make it easily accessible from all directions. The region is 
scattered with unique communities of every size, each with its own 
attractions and economic possibilities. Although the Shuswap is gen-
erally rural, it has all the amenities residents and visitors expect.

You may think of the Shuswap as a summer destination, but the 
region offers tremendous potential for the spring, fall and winter 
seasons. The stunning natural setting and pleasant four-season cli-
mate attracts visitors year-round and, in turn, generates economic 
opportunities. Shuswap Lake, the Shuswap’s centerpiece has over 
600 km of shoreline. This and numerous smaller lakes are perfect 
for houseboating, waterskiing, boating, and fishing. The local rivers 
are renowned for white water rafting and kayaking. The Monashee 
Mountains and their sub-ranges are well known for heli-skiing and 
are ideal for snowmobiling, hiking, biking, camping as well as skiing. 
These activities create excellent opportunities for tourism and related 
industries and services. Value-added forestry and agriculture will also 
continue to be important, along with retirement and related services. 

The Shuswap is divided into four electoral areas and the District 
of Sicamous and City of Salmon Arm:

Salmon Arm is the economic and service center of the Shuswap 
with a population of 15,210. The diversified economy is driven by 
manufacturing, forestry, tourism, agriculture, and the service sectors. 
A pleasant climate and vast outdoor opportunities ensure the contin-
ued growth of the tourism industry and the region in general.

The District of Sicamous, with its flourishing houseboat industry 
and tourism popularity is eager to attract new business. It is know as 
the ‘houseboat capital of Canada’ and becoming well known for its 
snowmobile riding areas. While currently realizing a housing boom 
with prolific development along the waterfront of Mara and Shuswap 
Lakes, there remains comparatively affordable land and housing.

Area ‘C’ offers a relaxed lifestyle with a great variety of recreation-
al choices. A large and vibrant trading area, easy transportation, and 
high-speed wireless communication make it attractive to a multitude 
of small unique businesses. The area includes the following com-
munities: Balmoral, Blind Bay, Carlin, Eagle Bay, Notch Hill, Skimikin, 

Sorrento, Sunnybrae, Tappen, White Lake, and Wild Rose Bay. 
Area ‘D’ is proud of its rural agricultural lifestyle. The inland 

countryside ambiance offers a change from the Shuswap’s lakeside 
areas. Agriculture and forestry are the main economic drivers and 
the pastoral lifestyle also makes it attractive to retirees and summer 
homeowners. Communities include Deep Creek, Falkland, Ranchero, 
Salmon Valley, and Silver Creek. 

Area ‘E’ is a progressive and friendly place to live, with affordable 
housing and limitless year-round recreation. The economy here is 
based on tourism, house boating, and forestry; opportunities abound 
to provide goods and services to these sectors. Communities include 
Annis Bay, Malakwa/Yard Creek, Mara, Perry River, Solsqua/Cambie, 
Swansea Point, and Three Valley Gap. 

Area ‘F’ is a recreation and vacation paradise, with abundant sun-
shine and beautiful beaches. Tourism is the North Shuswap’s main 
economic activity and the area offers numerous facilities and ser-
vices to the ever expanding number of visitors. Communities include 
Anglemont, Celista, Lee Creek, Magna Bay, Scotch Creek, Seymour 
Arm, and St. Ives. 

Contact
Shuswap Economic Development Office
Box 978, 781 Marine Park Drive
Salmon Arm BC V1E 4P1
Email: abender@csrd.bc.ca
Website: Shuswap.bc.ca
Phone: 250 832-8194 Fax: 250 832-3375

Columbia Shuswap

Full page

CITY OF SURREY

all the right connections for your business and investment. With 

developable land with supporting infrastructure, low taxes and a 
pro-development attitude, it doesn’t get any better than this for busi-
ness location.

-

are accessible by road, rail and waterways to world markets: world 
wide connections demanded by growing and progressive business-
es. Surrey, like San Francisco, Los Angeles and Seattle, is located in 

-
ness around the world. Business hours overlap with cities such as 
Frankfurt, Germany; Shanghai, China and Sydney, Australia.

land in the Greater Vancouver area, has more industrial land desig-

-
opment geared to high-end value added development.

Access to a large and growing consumer market and a talented 
and diverse labour pool creates an economic hotspot in one of the 
most appealing and competitive economic regions in North America. 
Surrey’s competitive advantages include a business-friendly environ-

-
tions for new and expanding businesses. Our economy is strong in 

national and international headquarters, branch locations, budding 
entrepreneurs and home-based businesses.

make Surrey their home, raising families and enjoying a lifestyle that 
is the envy of many. A wonderfully diverse community, rich in his-
tory and rural heritage, Surrey provides all the advantages of a well-
serviced urban centre while maintaining safe, clean neighborhoods 
in which to raise growing families. Surrey leads the way in providing 
trails, parks and natural areas for its residents that in turn provides 
livable neighbourhoods surrounded by mountain vistas and ocean 
shorelines. Education opportunities abound within world renowned 
universities at our doorstep: the University of British Columbia, Simon 
Fraser University, British Columbia Institute of Technology, Kwantlen 
University College to name only a few. As part of the Greater 
Vancouver area, Surrey has access to a skilled, educated and multilin-

Contact:
City of Surrey

Email: econdev@surrey.ca
www.surrey.ca

Central City

COQUITLAM
Population: 122,696

Coquitlam is ideally situated in the geographical heart of the Lower 
Mainland, close to Vancouver and the US border. With its thriving 
town centre, growing retail and business sector and a host of tourism 
activities, Coquitlam is a dynamic city with a commitment to com-
munity-based living. Coquitlam’s current population is 122,696, and it 
continues to see steady growth. The median real estate prices for sin-
gle-family residences are: detached home, $396,360; attached/town-
houses, $257,300 and apartments, $175,320 and there is abundant 
opportunity for commercial and industrial development.

Coquitlam offers the vibrant action of a growing city combined 
with a beautiful natural setting boasting abundant parks and green 
space, along with arts and cultural venues and multiple recreation-
al facilities. It is home to Minnekhada Regional Park, the southern 
portion of the massive Pinecone Burke Provincial Park and Western 
Canada’s first botanical garden. As well, its many parks and trails 
include features ranging from picnic areas and playgrounds to out-
door pools, spray parks and sports fields. Coquitlam’s arts and 
culture community is thriving at Evergreen Cultural Centre, Place 
Maillardville, Mackin House and other cultural sites representing the 
area’s rich history and growing arts community. Coquitlam is also a 
hotbed of retail tourism, with the expanded Coquitlam Centre Mall 
and the United Boulevard home improvement and décor box store 
corridor attracting millions of retail tourists each year.

Coquitlam – where visitors are welcomed, businesses excel and 
residents are valued.

Contact
City of Coquitlam
Economic Development Office
604-927-3018
www.coquitlam.ca
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Compelling editorial
An editorial line-up is currently being developed, and 
will include details of B.C.’s competitive advantages, 
comprehensive coverage of exciting developments in the 
province and reasons for investment across all its regions. 
The line-up will be provided to you via e-mail in September, 
ahead of the EDABC conference in Vancouver.

Online options
All municipalities, cities and towns in B.C. will be provided 
with a PDF of the magazine, as well as their own regional 
editorial/advertorial pages, with the option to publish it on 
their website at no charge. Additionally, a PDF and interactive 
version of the magazine, where users can ‘turn the pages’ 
online, will be placed online and clickable via www.biv.com , 
www.edabc.com and www.investinbritishcolumbia.ca. 

Comprehensive company directory
All EDABC members as of January 1, 2012 will be listed in the 
magazine directory.

Advertising opportunities
Display ad positions will be available in a full range of sizes 
to companies, organizations, municipalities, towns and cities. 
Please review the enclosed rate card. Municipalities, towns 
and cities which are EDABC members and have purchased 
advertising space of 1/4 page or larger will be offered 
matching advertorial to highlight their message (as has been 
the case in previous issues of Invest in BC and BC Advantage). 
Please call Katherine Butler (kbutler@biv.com; 604-608-5158) 
for more information.

Replacing  
B.C. Advantage
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Appearing in Invest in BC 2012
Advertising in Invest in BC provides an opportunity to present your products and services to firms entering British 
Columbia’s market or expanding to other regions who are looking for new suppliers and partners. A total of 17,000 
copies will be distributed to potential clients who may soon be setting up shop in your business community.

2012

Business and investment across British Columbia 
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Invest in BC 2012 helps business owners and managers make informed decisions by 
profiling each of British Columbia’s eight economic regions. Informed articles high-
light living conditions and current business trends along with informative graphs 
depicting current economic data.

B.C.’s innovative economy
■  transportation and gateway investment
■  industrial development
■  bioenergy and renewables
■  data centres
■  mineral and resource development
■  sustainable development
■  tourism
■  life sciences and high-tech

Targeted, effective  
distribution
17,000 copies will be printed for 
distribution March 6, 2012. It will be 
delivered in various quantities to:

■   All subscribers to Business in 
Vancouver newspaper

■  All EDABC members in B.C.
■   Top 50 site selection firms in North 

America
■   B.C. trade offices and Canadian 

consulates in the United States,  
China, Japan, South Korea, India, 
United Kingdom and Germany

■   Department of Foreign Affairs and 
International Trade

■   Offices of the Premier of British 
Columbia

■  Offices of the Mayor of Vancouver
■   Relevant ministries and other trade 

organizations based in Vancouver
■   Attendees to trade shows where 

EDABC or Linx BC is an exhibitor

604-688-2398

Invest in BC uses hard data to show that Vancouver and the province 
at large provide outstanding choices for senior corporate decision 
makers’ next business expansion or relocation. Each of B.C.’s 
geographic regions has its distinct advantages.

B.C. owned and operated

Business in Vancouver Media Group is uniquely positioned to showcase B.C.’s investment 
opportunities and the companies behind that success. Our weekly newspaper, Business in 
Vancouver, is very well established in the marketplace. Our fleet of magazines – such as BCteCh, 
Meeting Places and Green Space – are market leaders and regularly feature opportunities offered 
by investing in B.C. ideas and infrastructure.

For further 
information, please 
contact:
Paul Harris
Publisher, BIV Magazines
E-mail: pharris@biv.com
Tel: 604-608-5156

Katherine Butler
Administrator, BIV Magazines
E-mail: kbutler@biv.com
604-688-2398

Dale Wheeldon
Executive Director, EDABC
E-mail: wheeldon@edabc.com 
Tel: 604-858-7199

Regions covered
■  Nechako
■ North Coast
■ Northeast
■ Thompson Okanagan
■ Cariboo
■ Vancouver Island/Coast
■ Kootenay
■ Mainland/Southwest



Advertising Close Date:  January 26, 2012 Publication Date:  March 6, 2012
Material Due:  January 30, 2012 Distribution:  17,000 

For more information on the benefits of advertising  
in Invest in BC, call 604-688-2398 today

TeChniCAl RequiReMenTs

size 4 colour  spot colour  Black & White

Double Page Spread $7,850 $6,800 $6,300
Full Page  4,300 3,800 3,550
2/3 Page 3,600 3,050 2,800
1/2 Page 3,350 2,750 2,500
1/3 Page 2,650 2,080 1,850
1/4 Page 2,150 1,590 1,300
1/6 Page 1,800 1,370 1,235

size Not all sizes available in every publication. (inches) (inches)

Full-page trim size 8 1/8 10 13/16

Full-page bleed 8 5/8 11 5/16

    Type area 7 1/8 9 13/16

2/3 Horizontal 7 1/8  6 1/2

2/3 Vertical 4 11/16 9 13/16

1/2 Horizontal 7 1/8 4 13/16

1/2 Vertical 3 7/16 9 13/16

1/2 Island 4 11/16 7 5/16

1/3 Horizontal 7 1/8 3 1/8

1/3 Square 4 11/16 4 13/16

1/3 Vertical 2 1/4 9 13/16

1/4 Horizontal 7 1/8 2 3/8

1/4 Square 3 7/16 4 13/16

1/6 Vertical 2 1/4 4 13/16

1/6 Horizontal 4 11/16 2 3/8

Double-page spread (with bleed) 16 3/4 11 5/16

DisPlAy RATes   MeChAniCAl RequiReMenTs  WiDTh  heighT

sPeCiAl PosiTions 

◆ Cover space is available on a first-come, first served basis.

◆ All special positions are four-colour and non-cancelable.

Outside Back Cover $5,600 
Inside Front or Back Cover $5,000 
Premium $4,560

gRouP Buy oPPoRTuniTies
Book 2 or more ads within 12 months and receive the following discount 
off each publication: 

◆ 2 magazines: 15% discount   ◆ 3 or more magazines: 20% discount

SUBMISSION GUIDELINES: Please provide (in order of preference):  a 
press-ready PDF or PDFx 1a file, an Illustrator CS3 or lower EPS file with 
all fonts converted to outlines, a Mac InDesign CS3 file with all sup-
porting files and postscript fonts. Images should be 300 pixels per inch. 
FTP is available, but please talk to us first. And please supply a proof of 
your ad. 

Note:  When supplying logos for our database publications, black and 
white vector EPS files (such as those created in Adobe Illustrator) are 
preferred. If you do not have a vector version of your logo please sup-
ply a black and white TIFF.  

BLEED ADS: Please keep all critical elements 1/2" in from the trim.  

sPonsoRshiP oPPoRTuniTies 

Call today for more information.

◆  Custom spot colour matched in process
◆  For guaranteed positions other than listed below, add 10%
◆ All rates are net and in Canadian dollars
◆ Rates do not include gst
Production notes:
◆  Production charges are included in the rates above for basic prep work.
◆  For ads requiring basic layout, the customer must provide:  

1. a mock-up  2. logo  3. image (photo) if required and  4. text.
◆  Revisions will be limited to 2 proofs at no charge after which time, an 

hourly rate or portion of will apply.
◆  Charges will apply to extensive design and/or multiple revisions.

Ask about our special advertorial offer to cities, towns, 
regions, districts and municipalities.

2012 ADveRTising RATes & DeADline  17,000 CoPies

2012

Business and investment across British Columbia 

102 East 4th Avenue,  

Vancouver, B.C.  V5T 1G2

Telephone: (604) 688-2398  

Fax: (604) 688-6058  

PUBLISHED  BY:

B.C. owned and operated


