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Educating, Communicating and Promoting: 
ASCnet Committees Working for You
School may be out for summer. But that doesn’t mean your fellow ASCnet members 
are taking much of a break—at least not from their volunteer efforts. With TENCon 
approaching, they’ve been busy putting together a stellar program of education and 
networking activities designed to help employees in virtually all member agency and 
brokerage roles.

But that’s just part of what they’ve been up to this year. Education Committee members 
have been busy all year, building stronger learning opportunities for members—and 
delivering them. For instance, the Sales & Marketing Track Sub-Committee has 
reviewed current offerings and developed key content areas and learning objectives for 
design of 15-minute introductory webinars and are working on rolling out educational 
offerings to chapters.

The committee has worked with Applied Systems to increase basic, fundamental Epic 
sessions at Summit meetings and, based on member feedback, increased the number 
of intermediate and advanced sessions at TENCon for current Epic users. On the 
docket: Epic webinars that chapters can use in combination with live presentations.

Also new at TENCon this year will be Advanced Clinics, which are designed to offer 
attendees an opportunity to work one-on-one with TENCon presenters to solve specific 
problems or questions. Multiple presenters will be available to work individually with 
attendees or to demonstrate problems and solutions to the group as a whole. The room 
will be Wi-Fi-enabled to allow attendees to demonstrate the problem they are having on 
their own system with an individual presenter. 

Anyone who joined fellow members in Dallas or Sacramento can attest to the work 
committee members did to deliver top-notch education summits, which incorporated a 
number of targeted tracks and included leading-edge learning sessions. Once the last 
summit ended, the committee started planning for next year, using post-event survey 
data to build future programming.

The Education Committee is working with the Chapters Committee to identify ways to 
deliver strong learning opportunities locally, in a very cost-effective manner. Based on 
survey data, the groups have made recommendations for future education, which will 
be implemented going forward.

The group has built on the new “ASCnet. Ask Us.” Brand and reached out to members to 
elicit questions and feedback. Using a new “askeducation@ascnet.org” email address, 
the committee is offering members an opportunity to ask the Education Committee 
about education programming ideas and offer ideas. Feedback is being used to assess 
member needs and will be incorporated into 2012 programming.

If that’s not enough, committee members—volunteers, of course—have been working 
to bolster the Approved ASCnet Presenter program and have been working with Applied 
Systems to identify ways to collaborate on member education and training, and then to 
deliver based on those.

The Education Committee does not have a corner on the busyness market. Volunteers 
on ASCnet’s Communication & Marketing Committee have been engaged, as well. The 
committee has connected with all other committees to help each of them get news out 
to members. 

2011 ASCnet TENCon  
Scholarship Recipient  
Announced 
It’s official. Out of nearly 200 applications 
submitted, Tiffany Fellers, accountant at 
ASCnet member agency Bokerman Yackee 
Koesters (BYK) Insurance in Napoleon, 
Ohio, has been selected to receive the 
2011 ASCnet TENCon Scholarship. The 
scholarship covers the cost of a full 2011 
ASCnet TENCon registration, roundtrip 
coach airfare, hotel lodging and ground 
transportation.

“I still can’t believe it,” Fellers says, on 
being named this year’s scholarship 
recipient. “It was so funny, because we all 
did the ‘Price is Right Jump and Hug’ when 
I shared the news with others at the agency. 
It was just so overwhelming.”

“A year after I joined the agency, I went 
to an ASCnet Accounting Boot Camp. 
I literally had hand cramps from writing 
down all the good information,” Fellers 
recalls. “When I came back to the office, 
our agency implemented a number of new 
workflow and procedures that helped us 
clean up our accounting and accurately 
track our production and income.”

Feller expects to find similar success at 
TENCon. “I’m looking forward to learning 
more about TAM and finding ways to 
maximize our system use and take our 
agency to the next level.”

Call for content! 
If you have an article idea – or even want to 
try your hand at writing something – please 
let us know. 
Jim LaGoy –  
jim@premierinsuranceconsultants.com

Nick Oliver –  
nicko@aistechnology.com

LaTosha Holden –  
latoshah@ascnet.org

continued on page 2



2

what's happening in the
industry...

stay up-to-date on the latest with Real Time on the ASCnet Community site...  ascnet.org

Did you know that Applied Systems is one of the only vendors 
that download claims? Claims download has been available on 
TAM for the past four years; Version 9.0 was the first to offer 
the first capability and the process has improved considerably 
with each version upgrade. The current version of TAM works 
very well and any issues have viable work-arounds that allow 
for a great user experience. 

Currently, 28 carriers are certified for claims download for both 
TAM and EPIC. As additional agents come on board with the 
process more and more carriers are being asked to implement 
this great time and money saver for their agents.

Are there really benefits to an agency by implementing claims 
download? I can say without a doubt, “Yes!” 

Consider the disaster scenarios that lead to claims for many 
of your clients. These claims can be direct-reported to the 
carriers, and then the claims download will populate your TAM 
or EPIC system with the claim information, including payments 
as they are made and status updates. 

How about the claim that is reported directly to the carrier by 
the insured and the agency knows nothing about it? As an 
agent, the main reason for selling a policy is so your client is 
covered at the time of a loss. Don’t you want to be there for 
them when something bad happens? Claims download notifies 
the agency in the download that a claim has occurred, so the 
agent can contact the client and offer proactive counseling 
and assistance. Of course, this helps with retention as well as 
referrals to your agency by satisfied clients.

Is your agency like many where entering claims is on the 
bottom of the list, leading to delays in getting them into TAM 
or EPIC? Claims download populates TAM and EPIC just like 
policy download does, so in a matter of seconds many claims 
can be entered and updated without an additional staff.

For more information regarding claims download, come to 
TENCon and learn the process in the Pathways classes, as 
well as at the Applied Systems booth!

Have you tried Claims Download yet? 
By Donna LaGoy

Consider the disaster scenarios  
that lead to claims. ~ Donna LaGoy

 • Much work has been undertaken to support-and build  
  awareness of—ASCnet educational activities, from webinars  
  and chapter meetings to the two education summits and,  
  of course, TENCon. This work involves everything from  
  pre-event emails and press releases to on-site brochures  
  and other materials. The committee has also supported a  
  range of members and benefit sponsors/exhibitors activities. 

 • Committee volunteers are now working on a social media  
  communication plan to support TENCon. Be on the lookout  
  for what they come up with to drive better communication  
  before, during and after the event. If you tweet or if you’re  
  a frequent Facebook or LinkedIn updater, you may want  
  to get involved in the initiative. Contact LaTosha Holden, at  
  latoshah@ascnet.org to find out how.

 • The committee has developed a strong marketing and  
  communications relationships with staff at Applied Systems.  
  Thanks to this, joint marketing efforts are underway for  
  TENCon, building on some great work done to promote  
  the education summits earlier in the year. The committee has  
  also worked with Applied—and will continue to do so—to  
  build awareness of and attendance at ASCnet and Applied  
  Systems webinars. 

 • A key goal in the cooperative effort is to build ASCnet  
  membership through increased communication to Applied  
  Systems users who are not yet members and who may not  
  know the value of belonging to ASCnet.

Of course, one piece of work the committee undertook is 
in your hands right now (unless you’re reading this online.) 

Yes, ASCnet News was launched earlier this year to bring 
information to your postal mail box, not just your e-mail inbox. 
Expect to get your newsletter every couple of months. Don’t 
be selfish; share it with others in your office! The committee is 
working to make newsletter content more broadly available on 
ASCnet Community, as individual articles posted on our blog 
in addition to the posted PDF. Be sure to look for it and share 
interesting items with co-workers.

Check out ASCnet Community for other enhancements the 
committee is driving. Poll questions are being updated more 
frequently—and you’re responding! Thank you. Other updates 
are being posted, as well. Be sure to visit the community 
regularly, so you don’t miss out on the latest news and 
information.

If you’ve visited ASCnet Community—or received ASCnet 
emails or seen printed materials—you know your association 
launched a new brand.  The Communication & Marketing 
Committee was actively involved in development of the 
“ASCnet. Ask Us.” identity, and continues to work on expanding 
the use of our new logo, colors and other brand elements.

Members don’t volunteer for the money, although there 
probably is a solid payback to member agencies and 
brokerages, because employees learn more about their 
systems and develop leadership and other skills through their 
volunteer efforts. They also don’t do it for fame, unless getting 
your name on a list on the ASCnet website counts. No, they 
do it for you—fellow members. They know that ASCnet is 
successful because, for a quarter-century, others before them 
have stepped forward to help other members. 

Educating, Communicating and Promoting continued
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Text Messaging in TAM: Yes You Can 
By Brian Bartosh
Like it or not, text messaging is a communication option we need to offer to clients. It’s easy to set up contacts in our system so we can offer 
this communication option. 

It’s easy to use, because each wireless carrier offers a way for their customers to receive emails as text messages on a cell phone. The person 
receiving the message still has to pay for these incoming messages if “incoming” is not covered in his or her wireless plan, so it is important 
to ask if text messaging is an option for them and whether they would prefer it. There is currently no cost for this option for the agency.

For text messaging via email to work, you need to get the client’s cell phone provider and phone number and enter it in the format shown 
below, based on the cell phone carrier. If this is a preferred method for the client, the “Method of Contact” should be chosen as “Email” and 
the “Other” email address should be in the “Primary Email” field. This can be swapped out by using the right-click on the “Other” email and 
moving it to “Primary.”

To send a message, simply choose the “Mail To” option from contacts for the “Text Messaging” number in “Other,” and then send the 
message. Best of all, the message can then be attached to TAM. 

It’s easy to use, because each wireless 
carrier offers a way for their customers to 

receive emails. ~ Brian Bartosh

The text of your email will appear on the person’s phone as an  
SMS text message. Below is a sample of what the client will see:

From: 1410000003

Sent: May 5, 2010 7:24 PM

Subject: FRM:Brian Bartosh

FRM:Brian Bartosh

SUBJ:Sample Text Message

MSG:Your policy needs attention, please contact us.

Brian D. Bartosh, CIC

Top O’ Michigan Insurance

If the client replies to the text message, the response  
will come back to you via email, and can then be attached,  
as well.

Below are the email addresses for some of the common carriers:

Alltel: [Phone Number]@message.alltel.com

AT&T: [Phone Number]@txt.att.net

Nextel: [Phone Number]@messaging.nextel.com

Sprint: [Phone Number]@messaging.sprintpcs.com

T-Mobile: [Phone Number]@tmomail.net

US Cellular: [Phone Number]@email.uscc.net

Verizon: [Phone Number]@vtext.com

Virgin Mobile: [Phone Number]@vmobl.com

Note: The format for all phone numbers is 10 digits, with no 
dashes (e.g. 2125551212).

It is important to clear out your signature information to reduce  
the size of the text message.

Make sure you have all of the contact methods for your clients by taking the time and effort to 
properly complete the “Contact Detail” and asking your client “How do you want to be contacted?”.

let other agents know that there is a community of users helping users...  ascnet.org
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you've got questions, 
we've got answers...  

Why should I  
attend TENCon? 
From the very basics to the very advanced, TENCon has 
something for everyone, every year! As the Vice Chair of 
ASCnet and an Epic presenter, I’ve shared my experience 
and knowledge with fellow users on a variety of topics – 
and in doing so, continue to learn new ideas myself.  I have 
been attending TENCon since 1995 and each year I learn a 
new technique, meet new people, find new ways to help my 
agency and very importantly, find new ways to help others. 

Maureen Boeing, CIC, CISR  
ASCnet Vice Chair

Landmark Insurance Agency LLC  
Cincinnati OH  

Visit www.ascnet.org/TENCon  
for more information.
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applied systems client network,  
fresh new look and information...what's in this issue...

cover story: 
• Educating, Communicating and Promoting:  
 ASCnet Committees Working for You 

industry news: 
• Have you tried Claims Download yet? 

upcoming events: 
•	Why should I attend TENCon? 

in the community: 
•	Text Messaging in TAM: Yes You Can


