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A California hotel company and Marriott International    are moving forward with a 280-room urban 

concept hotel at Central Avenue and Madison Street in downtown Phoenix. 

 

Patty Johnson, CEO of Connections Marketing & Communications, said construction could start as early 

as next year. The project is going through the city’s planning and zoning approval process. 

 

The hotel will be part of redevelopment efforts at the Luhrs Tower. Irvine, Calif.-based Hansji Hotels has 

been looking to redevelop the Luhrs buildings, which are a few blocks west of US Airways Center    and 

south of the new CityScape development. 

 

Hansji owns the Radisson Phoenix City Center as well as Marriott hotels in San Diego and Anaheim, 

Calif., and Las Vegas. Johnson said the Madison Street/Luhrs hotel will be a combination of Marriott’s 

Courtyard and Residence Inn brands, catering to business travelers. Hansji and Bethesda, Md.-based 

Marriott are partnering on the development. 

 

While RED Development built CityScape on the former Patriots Park site on Washington Street, the 

Luhrs buildings and lots around Madison and Central are older, shuttered, being used for parking or 

fenced off. There have been on-and-off efforts to renovate and redevelop the Luhrs buildings, which 

date back to the early 20th century and were featured in Alfred Hitchcock’s 1960 movie “Psycho,” but 

nothing has come to fruition. 

 

Hansji officials did not respond to a request for comment. 

 

If the urban Courtyard by Marriott gets built, it won’t be the first Marriott hotel in downtown Phoenix. 

 

The Wyndham Phoenix will become a Marriott Renaissance hotel next month in a brand change viewed 

as an upgrade for the property at Central Avenue and Adams Street. The changeover to the Renaissance 

brand will become official Dec. 17. 

 

HighGround Inc.    President Chuck Coughlin, who has done lobbying work for Wyndham owner Steve 

Cohn, and Marriott spokeswoman Laurie Goldstein both confirmed the pre-Christmas name change. 

Cohn did not respond to a request for comment. 

 

Cohn’s Phoenix Hospitality LLC also is slated to upgrade the 520-room hotel’s facade and embark on 

other renovations. The new Renaissance hotel is in line for city tax breaks to help with that work. 
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In the past few years, Sheraton and Westin hotels also have opened downtown, and the Kimpton 

Palomar hotel is under construction at CityScape. There also is continued talk of a new hotel at the 

Collier Center/Bank of America Tower complex. 

 

Johnson and Downtown Phoenix Partnership CEO Dave Roderique consider the Wyndham changeover 

to a Marriott brand an upgrade for the area. 

 

“The Marriott brand is well-respected, and having two hotels in downtown will be beneficial as the city 

continues to pursue large-scale conventions, as well as major sporting events,” Johnson said. “I expect 

that Marriott will also bring the benefit of its marketing efforts to downtown, which creates a whole 

additional level of benefits.” 

 

The hotels will cater to Phoenix Convention Center    visitors and sports fans attending games 

downtown. The Valley also is hosting the 2015 Super Bowl, and related events are slated to be held in 

the downtown area. 

 

The Wyndham property has been a hotel since 1896, when it was the 200-room Adams Hotel. Officials 

with the Wyndham Hotel Group    declined to comment on the Phoenix brand change. 

 

“Like all of our Wyndham Hotel Group hotels, Wyndham Phoenix is individually owned and operated. As 

a result, we unfortunately cannot speak on behalf of the owner,” said spokeswoman Kathryn Zambito. 

 

New Jersey-based Wyndham’s flags also include Days Inn, Ramada, Howard Johnson and Super 8. 

 


