
Empties (Vratne Lahve), The Legacy Film Festival on Aging 2012 

SEIZE THE MOMENT:  
BECOME A SPONSOR
OUR MISSION: To present an annual film festival 
with films that inspire, educate and entertain 
intergenerational audiences about the issues 
surrounding aging.

Sponsors at all levels will have their logos on-
screen for each film session and on the Festival 
website. We welcome camera-ready ads. See levels 
below for additional advertising advantages. 

The Legacy Film Festival on Aging and the Osher Lifelong 
Learning Institute (OLLI) are proud to present::

 Third AnnuAl  
legAcy Film FesTivAl 
on Aging
JUNE 7–9, 2013
at San Francisco State University

Other suggestiOns fOr cOllabOratiOn:

•	Post-screening	panel	discussions	
•	Sponsorship	of	a	designated	film

Please cOntact us tO Discuss YOur  
ParticiPatiOn anD VisibilitY in  
the legacY filM festiVal On aging 

Sheila	Malkind,	MA,	MPH 
Executive Director

www.legacyfilmfestivalonaging.org

info@legacyfilmfestivalonaging.org

415/861-2159

http://olli.sfsu.edu/ 
Email olli@sfsu.edu

The Legacy Film Festival on Aging is a 501(C)(3)  
nonprofit organization.

SPONSORSHIP	LEVELS
$2,500+: Partner
•	Logo	on	all	printed	and	multimedia	Festival	publicity
•	Full	page	ad	in	Festival	program	book
•	Link	from	Festival	website	to	Sponsor’s	site
•	Onstage	introduction	at	one	film	screening
•	Signage	at	event	

$1,000 – $2,499: benefactOr
•	Logo	on	all	printed	and	multimedia	Festival	publicity
•	Full	page	ad	in	Festival	program	book
•	Link	from	Festival	website	to	Sponsor’s	site

$500 – $999: sustainer
•	½	page	ad	in	Festival	program	book

$250 – $499: PatrOn
•	¼	page	ad	in	Festival	program	book	

$150 – $249: aDVOcate
•	 1/8  page ad in Festival program book


